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Message from your President….. 

     I will begin my first President’s Message with a heartfelt 

‘THANK YOU’ to those of you who have offered me encourage-

ment and support in running for this office. I very much appreci-

ate your confidence, and hope I can meet your expectations.  

 

     I would also like to thank all the past Club Officers for their 

time and dedication in making the Niagara Region PCA what it is 

today. I am truly grateful for the fantastic friendships I have de-

veloped with many of this Club’s members, and I look forward to 

making many more friendships in the years to come. Who would 

believe that Porsche ownership could bring so many terrific peo-

ple together to accomplish so much? 

 

    The slate of new Officers who were recently elected are a great 

group of guys, and I am very much looking forward to working 

with them. In pondering our goals for the next two years, there 

was one pressing issue that kept rising to the surface -- communi-

cation. Since communication is the foundation of any organiza-

tion, we focused our initial energies on improving our Club’s web-

site and email system.  We will continue to develop the website 

and email system to increase our effectiveness in sharing infor-

mation in a timely manner. Our new Membership Chairman, Curt 

Hinchcliffe, will also be ramping up communication with our new 

members in an effort to engage them and involve them in Club 

activities. 

 

     So what’s next? To a large extent, that is up to you. We are 

currently conducting a Membership Survey to find out what your 

wants, needs, likes and dislikes are. A link to the membership 

survey was emailed to all our members, and you can also find the 

survey link in this newsletter. Please take a few moments to com-

plete the survey, and let us know how we can add value to your 

membership experience! 

 

     Take care! 

 

Jim Arendt 
President, Niagara Region PCA 

________________________________________________ 

Welcome to Our New Member! 

Gary Stockman 

________________________________________________ 
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February 8th 

12:30 pm to 
3:30pm 

NRPCA Annual Planning Meeting  

Terry Hills Golf Course 

Rt 33, Batavia 

Lunch $5/person, cash bar 

Contact Jim Arendt 

February 28th  Tech Tactics 

Danbury Conn. 

See flyer this issue 

March 3rd 

7:00pm 

NRPCA Meeting Rochester 

Hawthornes, 3500 East Avenue, Rochester NY 

Contact Jim Arendt 

March 10th 

7:00pm 

NRPCA Meeting Buffalo 

Rose Garden, 2753 Wehrle Drive, Buffalo NY 

Contact Jim Arendt 

Beautiful Canandaigua Lake 

      

 

UPCOMING EVENTS 
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Registrati

on 

for 

our 

October 

Watch for information about 
our new e-mail system & 

website  



Who Are These Guys?? 

Tom Lyons 

 

     Sometimes pictures speak louder than words.  With 
that in mind, at the Rochester NRPCA  meeting on 
January 6th, I lined up the board against the wall and 
shot them!  No, no blood was shed.  In fact, nobody 
even got hurt at all.  I was able to capture pictures of 
our new executive board.  Now you’ll know who to go 
after at future meetings.  :-) 

 

 

New Executive Board 
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Jim Arendt—President 

Rich DeAsis—VP 

Mike Cohen—Secretary 

Bill Schicker—Treasure & Social Director 

Bill Schicker is the new NRPCA Social Di-
rector. In this role, he will coordinate social 
event information, provide support to those 
who are planning and hosting social events, 
as well as personally planning and hosting 
the 2009 summer Ellicottville picnic and Fall 
dinner. In addition to posting social event 
details on the website, Bill will be maintain-
ing an email list of those people who would 
like to receive social event notifications, de-
tails and last minute updates, such as post-
ponements or cancellations due to bad 
weather. Bill can be reached at 585-377-
1495 or schkfair@rochester.rr.com. 
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Porsche Presents First Photos of Four-Door Panamera 
Gran Turismo 

Submitted by Jill Beck 

     Stuttgart. Roughly nine months before the actual mar-
ket launch, Dr. Ing. h.c. F. Porsche AG, Stuttgart, has re-
leased the first official photos of the Panamera in its final 
look. In its design, profile and silhouette, Porsche’s unique 
four-seater stands out clearly as a new member of the Por-
sche family. Conceived and designed as a four-door grand 
touring sports car, the Panamera combines numerous tal-
ents in typical Porsche style: sporting driving dynamics, a 
generous and variable interior, and the supreme driving 
comfort of a Gran Turismo. Joining the 911, Boxster and 

Cayman sports cars as 
well as the sporty SUV 
Cayenne, the Panam-
era is Porsche’s fourth 
model series. 

 

     The designers of 
the Panamera have 
succeeded in position-
ing this unique car as a 
brand-new and truly 
different model while 

nevertheless retaining the looks of a typical Porsche. 
Through its proportions alone, the Panamera stands out 
clearly in its market segment: measuring 1931 millimetres 
or 76.0 inches in width, the Panamera is wider, and meas-
uring 1418 millimetres or 55.8 inches in height, lower than 
comparable four-door models. The unmistakable, sleek GT 
silhouette is created by the car’s overall length of 4970 
millimetres or 195.7 inches and short, sporting overhangs 

front and rear. In its 
styling and details, the 
Panamera follows the 
design philosophy re-
fined over decades on 
the 911 and success-
fully implemented also 
on the Boxster, Cay-
man and Cayenne. 

 

     Through its design 
language alone, the 
Panamera will estab-

lish a new segment versus the competition. The symbiosis 
of sports car DNA derived from the looks of a coupé, the 
unique interpretation of the classical saloon body and the 
benefits of a variable space concept give the new Porsche 
its truly unmistakable appearance. As an example, the 
Panamera comes with highly individual, strongly contoured 
air intakes instead of a conventional radiator grille. Striking 

wheel arches and the long and sleek engine 
compartment lid create that typical 911 
“landscape” at the front end of the car the Por-
sche customer has appreciated for no less than 

45 years, 
with the 
distinctly 
contoured 
wings as 
flanks bor-
dering on 
the flat front 
lid. The V-
shaped 
seams 
along the 
engine 
compart-

ment lid and the rear window tapering out like 
an arrow to the rear convey the features charac-
teristic of a sports car to the new, highly individ-
ual Panamera class. The striking, muscular 

shoulders 
over the 
rear 
wheels, the 
dynamic 
sweep of 
the coupé-
like roofline, 
and the 
visible tail-
pipes again 
bear out all 
the DNA so 
typical of a 

thoroughbred Porsche. 

 

 

 

 

 

 

 

 

 

Continued on Page 6 
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Porsche Presents First Photos of Four-Door Panamera 
Gran Turismo 

Continued 

Submitted by Jill Beck 

     The elegant roof arch extends stylishly over the gener-
ous interior, simply begging the beholder to get inside. Like 
all Porsche models, the Panamera is oriented in every re-
spect to the needs and wishes of the driver. But now, 
thanks to the new concept of space and the sporting archi-
tecture of the interior, the car’s occupants are also able to 
experience this special “pilot feeling” on all four seats. All 
four occupants enjoy supreme ergonomic comfort on both 

the front seats and the 
two firmly contoured 
single seats at the 
rear. The luggage 
compartment easily 
takes up all the pas-
sengers’ luggage. The 
variable space concept 
with its folding rear 
seat backrests enables 
the driver and passen-
gers to adjust the lug-
gage space individually 
to their personal re-

quirements. And last but not least, the coupé tailgate in the 
sporting rear end combines superior suitability for daily use 
with stylish elegance. 

 

     Porsche has devel-
oped superior and up-
to-date power units for 
the Panamera again 
reflecting all the quali-
ties typical of the brand 
– the V-engines within 
the engine compart-
ment come with six 
and eight cylinders and 
range in power from 
300 to 500 bhp. Some 
of the engines use 

turbocharger technology, Direct Fuel Injection making them 
both fuel-efficient and powerful all in one. The flow of power 
to the wheels goes either through a manual six-speed gear-
box or the new seven-speed Double-Clutch Gearbox, the 
so called Porsche-Doppelkupplung (PDK). In addition to 
sporting rear-wheel drive, the top version of the Panamera 
comes with even more sophisticated all-wheel drive, which 
is also available for the other versions as an option. As a 
further highlight, Porsche is preparing a particularly fuel-
efficient version of the Panamera with hybrid drive. Further 
details on the engines, transmissions, performance, prices 

and equipment will be disclosed next spring. 

 

     The Porsche Panamera will be built at Por-
sche’s Leipzig Plant, where a production hall 
measuring some 22,000 square metres or al-
most 237,000 square feet and a logistics centre 
are currently under construction. While the en-
gines featured in the Panamera are built at Por-
sche’s Main Plant in Zuffenhausen, the painted 
bodyshells will be supplied by the Volkswagen 
Plant in Hanover. The Leipzig Plant will then 
assemble the Panamera for final delivery, with 
an annual sales target of some 20,000 units. 
Porsche is once again cooperating largely with 
German suppliers in the production of the 
Panamera, with some 70 per cent of the car’s 
overall value being created domestically. 
Hence, the Panamera is most definitely a car 
“Made in Germany”.     The Panamera will be 
making its world debut in spring 2009 and the 
first models will be at dealers worldwide in late 
summer of next year. 

 

More Fun Stuff 

 

     The trouble with bucket seats is that not eve-
rybody has the same size bucket. 

 

     The sheriff of the small Kansas town pulled 
over a Porsche that was doing 75 in a 35-mile 
an hour zone. The man behind the wheel, a 
Chicago commodities trader, was steaming. 

     When he was finally brought before the local 
magistrate, he exploded, "I can't believe you 
stopped me. This town must be the asshole of 
the world!"  

     The magistrate looked at him and replied, 
"And you must be what's passing through." 

 

     What's the difference between a Porsche 
and a hedgehog?  

A hedgehog has its privates on the outside. 

Panamera 4 Door 

Panamera 4 Door 



Panamera Debut in China 
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New Panamera: World Debut in China 

Submitted by Jill Beck 

 

     Stuttgart. Dr. Ing. h.c. F. Porsche AG, Stuttgart, will be 
presenting the new Panamera to the public for the first time 
at Auto Shanghai 2009 in China from 20 – 28 April. Por-
sche’s unique, four-door Gran Turismo will be making its 
world debut at a press conference on 19 April and will be 
entering the market in late summer 2009. 

 

     The four-door Panamera combines a wide range of fea-
tures seemingly contradictory at first sight, and offering a 
unique synthesis quite unparalleled in the premium seg-
ment: The Panamera comes with all the sporting and dy-
namic characteristics of a genuine Porsche combined with 
a very high standard of motoring comfort. Despite its extra-
low and sleek coupé silhouette, in turn, the Panamera of-
fers more than ample space and roominess inside for four 
passengers and variable loading space for a substantial 
amount of luggage. And last but not least, the Panamera 
proudly boasts power units offering a high standard of fuel 
efficiency despite the car’s outstanding performance. 

 

     All power units featured in the Panamera are modern V-
engines with either six or eight cylinders covering a power 
range from 300 – 500 bhp and featuring Direct Fuel Injec-
tion. This makes all engines quite superior in their power 
and torque, together with superior fuel economy and ex-
haust emissions reduced to a minimum. 

 

     The Panamera is making its debut with a V8 
normal-aspiration power unit and a V8 featuring 
bi-turbocharger technology. 

 

     Depending on the model, power is transmit-
ted by a six-speed manual gearbox or Por-
sche’s new seven-speed Doppelkupplungsget-
riebe (PDK) (Double-Clutch Gearbox) available 
as an option on all models within the range not 
fitted with PDK as standard from the start. This 
gives the Panamera both a particularly sporting 
and an extra-comfortable character on the road. 

 

     As an option the Panamera Gran Turismo 
will be available with Porsche’s Sports Chrono 
Package giving the car even more sporting and 
dynamic engine and gearshift characteristics 
and enhancing the dynamic performance of the 
Panamera to an even higher level of perfection. 

     The V6 and V8 normal-aspiration versions of 
the Panamera come as standard with rear-
wheel drive. The top model in the range with its 
turbocharged power unit, in turn, features PTM 
(Porsche Traction Management) with extra-light, 
active all-wheel drive. PTM is also available on 
the other models. 

Continued on page 8 

 

New Panamera  
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New Panamera: World Debut in China 

Submitted by Jill Beck 

Continued from previous page 

     In addition to the regular steel suspension featuring vari-
able dampers for a sporting but comfortable driving experi-
ence, the Panamera is also available as an option with 
brand-new, adaptive air suspension offering additional air 
volume. This ensures a particularly wide range of suspen-
sion characteristics with an even higher standard of motor-
ing comfort on the one hand and extremely sporting driving 
dynamics on the other. 

 

     In the Sport Plus Mode the air suspension lowers the 
entire car even further down to the road, giving the Panam-

era an even higher standard of aerodynamic 
efficiency and improving its centre of gravity, 
enhancing driving safety and reducing fuel con-
sumption. As an option the Panamera is further-
more available with PDCC Porsche Dynamic 
Chassis Control actively compensating body roll 
in bends and at the same time improving the 
car’s response and smoothness on bumpy 
roads when driving in a straight line. Intelligent 
lightweight technology making appropriate use 
of high-strength steel, light alloys such as alu-
minium and magnesium, as well as high-tech 
plastic materials serves to reduce the weight of 
the car to an appropriately low level in its class, 
benefiting not only fuel economy, but also driv-
ing dynamics.  

 

 

New Panamera Badging 

New Panamera Wheel 



Luis Martinez 

     Watkins Glen International Raceway, Labor Day Weekend, 2008 - The world of sports car racers is di-

vided into two camps – those who drive in the rain, and those who won’t.  Those who won’t drive in the rain will 

say that it’s dangerous, it’s crazy, or that they’ve already had an accident in the rain so they won’t try it again. 

     I’m writing this section as a metaphor for realities in life – because the sun is not always shining; the track is 

not always dry; the temperature is not always 75 F.  As a driver, you can’t always count on using your racing 

slicks (sticky racing tires without tread) to race in dry, sunny weather.  In life we have cloudy days, windy days, 

fog, sleet, hail, snow, hurricanes, etc.  So my approach to sports car racing – and to life - is to try something 

different, learn new skills, stretch my boundaries, and make informed decisions in areas outside my comfort 

zone. 

     Among sports car racers I’m in the minority because I’ve never missed a run group or driving session just 

because it’s raining.  In fact, as a result of my experience in the rain, many of my racing students have come 

back to me over the years to ask me to jump in their cars, ride with them and give them driving tips.  They call 

me Mr. Smooth Martínez, a reference to my driving style that is silky smooth, not hurried - going stinkin’ fast 

while making it look easy and comfortable.  It’s a driving style that I’ve honed and finessed over 16 years of 

track time.  Where did I develop that driving style? Driving in the rain. 

     During Labor Day weekend I was instructing for Ferrari at Watkins Glen Raceway, in upstate New York.  

Early that Friday morning it was raining, a steady drizzle, with occasional bursts.  When they gave the go ahead 

for Red Run Group to go out on the track, I suited up, drove out of the pits, onto the main track and up The 

Esses (the uphill, high speed curves).  As I made my way around the track in the rain (wipers going…) - I made 

eye contact with every flagger at every flag station.  Those men and women are watching every move I make, 

and they can save me from a bad situation with their expert flagging experience.  Lap after lap (wipers going…), 

I incremented speeds in certain sections, driving the car “off line”, around standing water puddles, because the 

normal racing line looked too slick or had running water.  I had done five laps (wipers going…), in my bright red 

Porsche 911.  Incrementing speeds where I could, I was going up to 100 mph at the short stretch coming up 

from Turn 7 to Turn 8.  In the front straight, I was shifting up to 4th gear and running up to 110mph.  Going down 

the back straight I was hitting consistently 120mph (wipers going…) in the rain.  My driving was a picture of 

exquisite concentration and silky smooth inputs – acceleration / deceleration, transition from right to left, in soft, 

subtle, maneuvers; my hands hardly moved, my pedal work was pillow soft – to prevent upsetting the chassis, 

keeping the car moving swiftly but safely. 

     The left front fender was bashed and the left tail light was broken, but my car was drivable, so I drove it up 

onto my trailer and towed it home. The next morning I drove my Jeep back to the track to be there among the 

drivers and Ferraris, and help with on-track instruction.   

Continued on Page 10 
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Luis Martinez 

     Chatting up the racers on Saturday and Sunday, I found the racing camp is still divided.  There are those who insist 

that I was a fool to go out in the rain.  But it was my first shunt at the track after driving for 16 years, and there were 

others who said, with a grin, “You’ve graduated!” to the society of those who have crashed at the track. 

     Despite the controversy, I’m a firm believer that you become a better driver – in the rain. 

     By the way, there were several Ferraris that crashed that weekend at the Glen.  All those other accidents hap-
pened under perfect track conditions and sunny skies - except one (wipers going…).  

     What’s the lesson here?  What does this have to do with career decisions?  Each of us, in a free nation such as we 

enjoy, have a multitude of opportunities in our career choices.  Using discernment to make reasoned judgments 

among the opportunities is critical.  Making informed decisions is vital.  But once in a while, you just gotta put on your 

rain tires – and drive! 

     “If you don’t walk back to the pits with the steering wheel in your hand once in a while, you ain’t really trying.”  Mario 

Andretti, World Champion in Formula One, Sports Cars, Indianapolis and all imaginable types of auto racing 

     Luis Martínez has been coaching and advising employees, professionals and executives for many years. 

Luis currently owns a management consulting firm, and a career coaching practice.   Luis was a Human Resources 
Consultant in Xerox, Corp., where he directed a global HR team for Xerox Worldwide Manufacturing, with facilities in 
the U.S., Latin America, Europe and Asia. His previous leaderhip assignments were with Lehigh Valley Hospital, Exide 
Corporation, Hay Associates, and the U.S. Government. 

     Born and raised in Havana, Cuba, Luis earned a B.A. in Psychology and M.Ed. in Counseling from the University of 
Delaware. He also earned certification as a Senior Professional in Human Resources (SPHR) and as a Certified Com-
pensation Professional (CCP).  He just published a book, Getting There. 

     An avid sports car racer, Kung Fu practitioner, triathlete and writer, Luis and his family have a home in Pittsford, 
near Rochester, New York. 

     To purchase his book, Getting There, please visit his website: 

http://gettingtherecoach.com/book.html 
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Chad T. Comeau 

     Once the speedster was in my garage it remained com-
plete for the next 4 months.  My wife just gave birth to our 
son the week before I dragged the speedster home so time 

for wrenching in the 
garage was just not 
an option.  During 
this time I sent away 
for the Certificate of 
Authenticity from 
Porsche and started 
to research Pre A 
Speedsters.  I also 
meet with the sec-
ond owner (Fran 
McAllister) who 
shared some great 

stories and pictures of the speedster! 

     After receiving the CofA from Porsche I learned that my 
speedster had a production completion date of January 4 
1956, the VIN# is 81221 and was fitted with a 1600 Super 
engine was painted Speedster Blue with Red interior.  The 

options included a 
tachometer in miles 
and sealed beam 
headlights. As I 
started to research 
more about my 
speedster I learned 
that the last Pre A 
Speedster pro-
duced was VIN# 
81234 my speed-
ster in VIN# 81221 
which makes it the 

last batch of Pre A Speedster produced. 

     For those of you who like statistics Porsche produced 
4,145 speedsters between 1954 and 1958. Only 494 
Speedsters left the factory with a 1600 super engine, most 

of the speedsters were 
outfitted with 1600 
normal engines. 193 
speedsters were 
painted Speedster 
Blue. Only about 38 
Pre A Speedsters were 
fitted with 1600 super 
engines. 

     Porsche placed the 
VIN on various loca-
tions on the 356.  They 
placed it in the front 

trunk and on the plaque next to the gas tank; they also 
stamped the last 3-digits of the VIN on the inside of each 

door, the rear engine lid and on the inside of the 
front hood hinge.  They also wrote the last 3-
digits in grease pen behind the bumpers.  Fortu-
nately mine has all the right numbers in all the 
right places including the bumpers! Somehow 
the speedster managed to keep all of its original 
body parts throughout the years.  According to 
Fran, the original 1600 Super (75hp) engine 
was removed in the early 60’s when the roller 
bearing crank failed and was replaced with a 
factory rebuilt (KD) 1964 1600 engine.  Roller 
bearing cranks were prone to failure and Por-
sche eventually replaced the roller bearing 
cranks with plain bearing cranks.  Although the 
original engine was replaced with a newer one 
the original engine managed to stay with the 
speedster throughout the years.  I plan on re-
building the original engine and installing it back 
in the speedster to make it a true matching 
numbers speedster. 

     Look for Niagara Region Speedster Part III-
Dismantle in the next issue of Flatout 

 

 

More adventures with the law:  

     A Yugo breaks down on the roadside and a 
BMW 750 stops to help the old driver.  

     “I’ll tow you to the next service station,” says 
the BMW driver, “but if I drive too fast, flash 
your lights.”  

     They set off slowly, but only a mile or so 
down the road but a Porsche speeds past at 
120mph. The BMW driver forgets about the 
Yugo and guns it after the Porsche, just as all 
three of them tear through a speed trap.  

     Frantically the cop radios HQ. “You won’t 
believe this! I have a BMW and Porsche racing 
at 120mph, with a Yugo flashing his lights to 
overtake!”  

 

 

NR Speedster Part II 
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Speedster in the shop 

Original parts 

Awaiting restoration 



Christian Weiss 

Photos by Porsche & Tom Lyons 

Re-printed with permission from  

Christophorus Magazine 334 

October/November 2008  

     The Porsche Parade of the Porsche Club of America is 
an event no Porsche fan would want to miss.  When the 
Porsche owners from the United States and Canada gather 
once a year to show off their vehicles, the event never fails 
to turn into a festival.  For the 2008 gala show in Charlotte, 
North Carolina, the city even named an entire neighbor-
hood the Porsche District. 

     Sally and Alfred Citro love the way the passersby look at 
their car.  The Citros are proud to show off their burnt-
orange Porsche 356A Speedster, which was built in the 
Zuffenhausen plant fifty years ago.  It’s parked on Tryon 
Street in uptown Charlotte.  The streamlined convertible 
looks like it’s in tiptop shape.  And in this case, appear-
ances are in no way deceiving.  In fact, this jewel looks as 

though it recently 
rolled off the as-
sembly line.  Just 
like the silver Por-
sche 911 GT3 RS, 
which is drawing 
admirers a few hun-
dred yards closer to 
Sixth Street. 

     The two car 
models are very 
different, but the 

share the essential Porsche genes: from the 356 through 
the different evolutionary stage ob the 911, all the way to 

exotic specimens like 
the 959 or the Carrera 
GT, no Porsche that 
ever made a name for 
itself is missing from 
this concours d’ele-
gance.  Altogether 
about 800 sports cars 
from Zuffenhausen line 
up for the Porsche 
parade in the streets of 
Charlotte – more than 
in any previous Por-
sche Parade.  At least 

200 vehicles – all buffed up like show exhibits - participate 
in the beauty contest on Tryon Street.  More than 500 other 
Porsches line the adjacent streets in what is locally known 
as the Porsche Paddock. 

     The event is laid out so you can easily walk 
everywhere.  “We love our cars,” says Harvey 
Yancey, chairman of this year’s Porsche Pa-
rade.  “Nevertheless I made it a point to have all 
the activities within a few minutes’ walk from 
each other.”  Giving the visitors this advantage 
took some extra effort on the part of the organ-
izers.  “Most events of this kind are held on golf 
courses.  But we’re in the city.  To make it all 
happen, we had to do a lot of talking with the 
city government, the fire department, and the 
police.”  The results show that the effort has 
succeeded, and the signage has arrived:  
“Welcome for the Porsche District of the United 
States.” 

     “The Porsche Parade is the most important 
meeting of the Porsche fan community in North 
America,” says Prescott Kelly, President of the 
Porsche Club of America (PCA).  It’s all about 
seeing and being seen, meeting old friends and 
making new contacts.  “The focus is always on 
sports cars. Especially important is the social 
dimension, the sharing of the Porsche legend 
with fans and friends.” 

     The number one conversational topic among 
the dedicated PCA members is the 60th anniver-
sary of Porsches ports cars.  And the event is 
the subject of a special exhibition at the Char-
lotte Convention Center, titled the Heritage and 
Historic Display.  Besides several exotic racing 
cars, the exhibited vehicles include all the pro-
duction models from six decades of Porsche, 
some on loan from private owners, the rest from 
Porsche Cars North America. 

          The highlight of the event is the concours 
d’elegance – the selection of the most beautiful 
car.  Sally and Alfred’s 356 A Speedster is 
there, sparkling after one more thorough detail-
ing with cotton swabs and special polishing 
cloths.      

Continued on Page 13 
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     The highlight of the event is the concours d’elegance – 
the selection of the most beautiful car.  Sally and Alfred’s 
356 A Speedster is there, sparkling after one more thor-
ough detailing with cotton swabs and special polishing 
cloths. 

     “We judge the cars according to a complex 300 point 
system,” explains Pete Bartelli, the chairman of this year’s 
panel of judges.  “The key criteria are flawless presentation 
and the original condition of the car.”  A major achieve-
ment: in Charlotte, it’s difficult to find fault.  The judges and 
the public agree: the winners by point count are the Citros 
with their 1958 Porsche Speedster. 

 

     There are certainly no losers in Charlotte.  Of course 
there will be another chance to win in 2009 – in Keystone 
Colorado.  But everyone who participated in the great get-
together will leave enriched.  Including Hans-Peter Por-
sche, the guest of honor, and long-time racing engineer 
Norbert Singer: they met each other for the first time in 
Charlotte. 
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    Porsche Power Fastest in Both Classes at Rolex 24 
Hours at Daytona Winter Test This Week; Brumos Por-
sche Riley and Farnbacher Loles 911 Best in Class 

     DAYTONA BEACH, Fla. (Jan. 9, 2009) – After eight test 
sessions earlier this week - seven during the day and one 
at night - for both classes of the Grand-Am Rolex Sports 
Car Series presented by Crown Royal Cask No. 16 at Day-
tona International Speedway, the Porsche 911 GT3 Cup 
racers and Porsche-powered Riley Daytona Prototypes 
won more sessions than any other manufacturer. 

     In fact, Porsche teams were fastest in seven of the 16 
test contests, with Mazda second (with four fastest times) 
and Lexus and BMW tied for third with two fastest ses-
sions. In both the Daytona Prototype and GT classes, how-
ever, Porsche teams turned the fastest overall times of the 
weekend. 

     Darren Law, from Phoenix, Ariz., and Dominik Farn-
bacher, from Ansbach, Germany waited until the final day 
to set the fastest laps of the "Roar Before the Rolex 24.” 
Law, driving the No. 58 Brumos Racing Porsche Riley, led 
the Daytona Prototypes class in the Monday's conclusion 
of the three-day session with a lap of 1:41.733 (125.977 
mph). He will co-drive with David Donohue, Malvern, 
Penn., Buddy Rice, Phoenix, Ariz., and Antonio Garcia, 
Madrid, Spain, in the 47th Rolex 24 at Daytona, which 
takes the green flag at 3:30 p.m. on Saturday, January 24. 
Law also was fastest in the third session on the first day of 
the test event. 

     Farnbacher, who has won the Rolex 24 GT class before 
(2005), waited until 
the final 30 minutes 
of the closing ses-
sion before running 
a lap of 1:50.881 
(115.853 mph) in a 
simulated qualifying 
run in the No. 86 
Farnbacher Loles 
Racing Porsche 
911 GT3 Cup racer 
which he will share 

with Eric Lux, from Jacksonville, Fla., Matthew Marsh, from 
Hong Kong, and Kevin Roush, of Upland, Calif. 

     "We've spent a lot of time with this car, and the team 
has done a good job with setup," Law said. "We've been 

inching up on it and it's getting there. We're 
pretty happy with the car. We're close to going 
racing now. Right now, we're running in race 
equipment, making sure that everything is work-
ing properly. 

     Farnbacher turned the fastest time in the GT 
class in three of the eight practice sessions over 
the three-day test on the famous Daytona 3.560 
combination oval and road-racing circuit. Farn-
bacher Loles Racing has five 911s entered in 
the Rolex 24. 

     "We had a good performance, and every-
thing worked very well," Farnbacher said. "On 
our fastest lap, our setup was like what it would 
be for qualifying, and it worked pretty good. 
Also, we put new tires on and we wanted to see 
what the difference would be between old and 
new tires. It was not really a big gain. The Pirelli 
tires are very good and very consistent. I also 
did a long run to see how the tires would per-
form through the stint, and the Pirelli tires were 
very consistent. We are quite happy to have 
such good lap times." 

 

Continued on pg 15 
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     The final test session produced the three fastest GT 
laps of the weekend. Andy Lally, from Dacula, Georgia, ran 
a lap of 1:51.169 (115.284 mph) in the No. 67 TRG Por-
sche 911 GT3 he co-drives with Justin Marks, from Rock-
land, Calif. Pat Long, from Belleair, Calif., Jorg Bergmeis-
ter, from Langenfeld, Germany, and RJ Valentine, from 
Braintree, Mass. Third in the GT class in that Monday ses-
sion was the No. 65 TRG Porsche 911 GT3 of Craig 
Stanton, from Long Beach, Calif., who ran 1:51.176 
(115.277 mph) in the car shared by John Potter, from Salt 
Lake City, Utah, Bryce Miller, from Summit, N.J., and 
Marco Holzer from Germany. TRG, like Farnbacher Loles, 
also has entered five 911 race cars in the event. 

     Also, Penske Racing announced its driver lineup and 
sponsorship for the Rolex 24 at Daytona. Romain Dumas, 
Timo Bernhard and Ryan Briscoe will co-drive the No. 16 
Crown Royal Cask No. 16 Porsche Riley, with Dumas and 
Bernhard continuing in the car for the remainder of the 
Grand-Am Rolex Series season. Dumas was fastest in the 
Porsche Riley Daytona Prototype in test session six. 

     "Going into the Rolex 24, we have two goals as a team," 
said Bernhard, who won the GT class in the 2002 Rolex 24 
and then captured overall honors for TRG the following 
year in a Porsche 911 GT3 RS. 

 

     "Sure, we want to win the race because it's an out-
standing race. But on the other hand we are looking for a 
good start to the season for the whole year, so we can fight 
for the championship." 

     In all, 18 Porsche 911 GT3 Cup cars in the GT class 
and three Porsche-powered Rileys in the DP class are en-
tered in the Rolex 24. Both cars are powered by the Por-
sche 911-based boxer engine, with specs varying accord-
ing to Grand-Am rules. 

 

     The 911 GT3 Cup car is powered by the 3.6-liter, water-
cooled flat six-cylinder boxer engine which delivers 428 
horsepower, while the Daytona Prototype Porsches have 
the same engine configuration with a 3.99-liter displace-
ment which produces 510 horsepower mounted in a Riley 
chassis. 

     Here are some race win statistics for the Rolex 24 – a 
majority accomplished in Porsches. 

Most Overall Victories 

1. Hurley Haywood, 5 (1991, 1979, 1977, 1975, 1973) 

2. Peter Gregg, 4 (1978, 1976, 1975, 1973) 

Rolf Stommelen, 4 (1982, 1980, 1978, 1968) 

Bob Wollek, 4 (1983, 1985, 1989, 1991) 

Pedro Rodriguez, 4 (1971, 1970, 3 hour races 
in 1964 and 1963) 

6. Brian Redman, 3 (1981, 1976, 1970) 

Derek Bell, 3 (1989, 1987, 1986) 

Andy Wallace, 3 (1999, 1998, 1990) 

Butch Leitzinger, 3 (1999, 1997, 1994) 

10. Mauro Baldi, 2 (2002, 1998) 

Wayne Taylor, 2 (2005, 1996) 

Elliott Forbes-Robinson, 2 (1999, 1997) 

A.J. Foyt, 2 (1985, 1983) 

Al Holbert, 2 (1986, 1987) 

Jan Lammers, 2 (1990, 1988) 

Ken Miles, 2 (1966, 327-lap race in 1965) 

John Paul Jr., 2 (1997, 1982) 

Lloyd Ruby, 2 (1966, 327-lap race in 1965) 

Didier Theys, 2 (2002, 1998) 

Al Unser Jr., 2 (1987, 1986) 

Scott Pruett, 2 (2007, 2008) 

Juan Pablo Montoya, 2 (2007, 2008) 

PORSCHE DAYTONA 24-HOUR FACTS 

(updated 1/08/09) 

Overall Wins: 20 (first in 1968; most recent in 
2003) 

Class Wins: 61 

Porsche 911 Wins: 36 Overall and Class Victo-
ries 

Initial Overall Win: 1968 

GT Class Wins: 26 

SGS Class wins (class ran only in 2004): 1 

20 Race Winning Streak (overall or class): 
1966-1987 

Finished 1-2 overall in 11 Daytona 24-Hours 

GT class winner finishing second overall: 2001, 
2004 

From 1977 to 1988, Porsche had compiled 12 
consecutive overall wins 

GTX Series Winner: 1978-1981 

GTP Series Winner: 1982-89, 1991 
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Porsche Wins Numerous Prizes and Awards 

     Stuttgart. 2008 was yet another excellent 
year for Dr. Ing. h.c. F. Porsche AG, Stuttgart, 
in the truest sense of the word: once again, the 911, the 
Boxster, Cayman, and Cayenne brought home numerous 
prizes and awards for the German manufacturer of sports 
cars. In all kinds of contests, competitions and tests, both 
the public and the press, customers and connoisseurs con-
firmed through their vote that Porsche continues to outper-
form even the greatest expectations in the market.  

     Porsche has become a regular winner in the contest for 
the “Best Cars”, conducted each year by Germany’s lead-
ing motor magazine auto motor und sport among its read-
ers. In 2008 the Overall Convertible Award went to Por-
sche’s proven 911 Carrera Cabriolet. The readers of Spor-
tauto, another leading German car magazine, chose the 
Boxster in the Convertible/Roadster Category up to Euro 
80,000 as the “Most Sporting Car in 2008”, thus paying 
their tribute to the enormous dynamic driving potential of-
fered by Porsche’s lightweight mid-engined roadster.  

     The open-air 911 
also convinced the 
readers of Auto Zei-
tung to choose this 
outstanding car as No 
1 in the Convertible 
Category above Euro 
30,000 for their “Auto 
Trophy”. And for the 
15th time in 21 years, 
the 911 Carrera was 
chosen by the same 
readers as the “Best 

Sports Car”, winning its category by a wide margin. Auto 
Bild Sportscars, in turn, acknowledged the 911 GT2 as 
their most outstanding sports car, just as the 911 GT2 was 
also lauded by Powercar, another leading sports car maga-
zine, as the winner in the Supersports Category above 450 
bhp. The 911 GT2 is of course the top supersports model 
within the 911 model series. The editors of the same maga-
zine also picked the 911 Turbo Cabriolet as their No 1 in 
the Convertible/Roadster Category and the Cayenne Turbo 
S as the best offroader.   

     The Cayenne successfully defended its leading position 
as the benchmark in the SUV market with several maga-
zines. Readers of Off Road, a specialist magazine for vehi-
cles of this type, chose the Cayenne in their “Off Road 
Award 2008” as the best luxury SUV. Diners Club Maga-
zine lauded the Cayenne as the “Best Offroader of the 
Year“, and the internet portal Autoscout24 presented the 
Cayenne with its “Internet Auto Award” as the best sports 
utility of its class throughout the whole of Europe. Por-

sche’s SUV 
also won 
the national 
competi-
tions in 
Germany, 
France and 
the Nether-
lands, with 
Auto-
recht24 
placing the 
Cayenne 

Turbo right at the top in 2008 as the “Car of the 
Year”.  

     Porsche models were among the winners 
also on other continents, as is clearly borne out 
by two examples in particular: No less than two 
Porsche sports cars appear on the podium in 
the prestigious “Performance Car Of The Year” 
Award presented by Motor Magazine in Austra-
lia, with the 911 GT2 ranking right at the top and 

the new 
Carrera S 
with PDK 
receiving 
third place 
from the 
jury. And in 
the opinion 
of the US 
car maga-
zine Car 
and Driver, 
Porsche’s 
Boxster and 

Cayman entry-level models are among the 
world’s “10Best Cars”, as in the previous year.  

     Porsche sets the benchmark not only in 
terms of products, but also through its vehicle 
concepts and technologies. As an example, 
VDI-Gesellschaft Mess- und Automatisierung-
stechnik awarded their “Useware Prize 2008” to 
Porsche’s new PCM 3.0 Communication Man-
agement. PCM stands out in particular through 
its simple, rapid and safe operation, this special 
award presented once a year expressing the 
appreciation of the Verein Deutscher Ingenieure 
(Association of German Engineers) for particu-
larly user-friendly systems based on out-
standing methods of development.  
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Wendy Shoffit 

 

     Why on earth would you ever want to attend a Porsche Club national event without bringing your Porsche? 
What do you do if your beloved baby is older or fragile and can't make the trek across the country or if it's in so 
many pieces it can't even make it out of the garage? Does that mean you have to miss out on all the fun? The 
answer is a resounding "NO!" There are many ways for people without their P-Cars to participate and compete 
at Parade. 

     One of the big four competitions historically is the Tech Quiz. Come test your technical and historical knowl-
edge of all things Porsche and PCA. Sign up for your favorite model and era. Perhaps the 914 is your bailiwick, 
so come show those other guys and gals how much you really do know about them! Since there are so many 
911s around, that quiz is divided into eras. Check out the current year's Parade Competition Rules (PCRs) for 
the complete list and start studying your copy of "Excellence was Expected." Not that there are many questions 
from there... it's just fun to read! 

     Relatively new to the Parade schedule is the Gimmick Rally. While it still requires some sort of vehicle, it 
doesn't have to be a Porsche. Your loaner hybrid will work just fine. Sign up and take in some of the most inter-
esting roads in the area. See the sights, answer the questions, and have fun. If you just have to compete in the 
standard TSD rally, why not find a single driver out there? No, this is not a dating service... but there are always 
people who come to Parade without a navigator (and they can't compete alone). We'll do our best to get you a 
ride if you can't bring your own.  

     Another new competition is the Zone Challenge. This is an always changing set of events that test you in 
ways you never knew we would! Tug of wars, rapid tire changing, carburetor rebuilding, sandcastle building, 
virtual racing, you name it. Get together with others in your Zone to build your dream team. Even if you don't 
win, you'll have tons of fun trying! 

     What if you're artistic and know bubkes about the inner workings of a 944 engine, well then get out your 
paints, camera, needlepoint, or favorite artistic medium and enter the art show. Believe me, the artists are very 
serious about their work. Enter for fun or for competition and also enjoy the fruits of everyone else's labor. 
Amazing works of art abound.  

     Are you more into sports than the cars? Come play in the golf tournament against Peter Porsche or compete 
in the 5K Run/Walk. Get your heart pumping from exercise instead of the purr of the GT3. Whatever it takes. 

     Would you rather play with toys? Bring your favorite remote controlled car and see if you can beat the 7 year 
olds out there. Trust me, it's way harder than it sounds! If you don't have your own RC car, not to worry... Vu 
Nguyen always brings loaners. Oh, and try to beat HIM in his own car. That's harder than beating the 7 year 
olds!  

     The Parade organizers are always looking for more ways for people to be able to compete with each other, 

with or without a vehicle. So, don't let that stop you from coming to Keystone! You are sure to get your fill of 

whatever level of competition you desire, while your baby sits safe and protected in your garage at home. 

Parade for the Car Less 
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Wendy Shoffit 

     So you say you have no interest in competing in anything Porsche related. Maybe competition is just not 
your bag, baby. That doesn't mean you have to avoid the Porsche Parade altogether. Really! Being a type-A 
competitor myself, I have a hard time imagining not feeling the pull to be the best. However, I know there are 
plenty of you who just enjoy the ride. 

     During the week, there is so much to see and do that will never involve a box of q-tips, a rally computer, race 
tires, or a sharpened #2 pencil. It all starts with the spectacle that IS the concours d'elegance. What better way 
to view some of the most spectacularly well kept cars, historical or current. Imagine... you didn't have to clean 
even ONE of them! You just get to stroll along for as long as you want, taking in the beauty that is Porsche. 

     Toss out the questions for the gimmick rally and just enjoy the journey. The rallymaster will take you through 
some of the most spectacular roads in the local area. How better to see the roads of Colorado than on a guided 
path, knowing you won't be lost? Take your time, stop for lunch, and enjoy what there is to offer along the way. 
Friends of mine went to Parade a few years ago and decided to have fun while being lost on the TSD rally. 
Rather than stress about maxing out that leg, they bought a birdhouse from a local wood carver. Made for one 
of the best rally stories I've heard! 

     Be a social butterfly, if you choose, at all the banquets. Enjoy the local cuisine that is featured. Spend time at 
the happy hour before the dinners, enjoying just being with the people who share your passion. You don't have 
to feel the need to flog them in the autocross. Dinners are always a "No Flogging" zone. Ooooh, and the ice 
cream social is always tons of fun. Enjoy your frozen treat while watching everyone else coming off the TSD 
rally telling their war stories, cursing that one missed sign, while you sit back and enjoy your stress free view. 

     Feeling like socializing even when it's NOT at a banquet? Well, then spend your afternoons in the Hospitality 
room. Casually check your email in a computer station, find out about the latest tire advancements from the 
event sponsors, or just sit back and enjoy the free drinks and snacks. Sit there long enough and you're sure to 
run into a friend or two or hundred. Sooner or later, everyone at Parade goes to Hospitality. Don't be shocked to 
find a margarita party or wine tasting is going on there. Those hospitality chairs are always full of surprises. 

     Everyone also seems to find himself or herself in the Goodie Store, looking for great deals. Current Parade 
merchandise is there, along with PCA and Porsche stuff, as well. The assortment is always best in the first few 
days, but the deals are always best the last few. Take your pick!  

     Add to all this, the local area tours that get set up each year. The Charlotte Parade had a tour bus to take 
you to the fabulous Biltmore House. Discount tickets AND available transportation... how can you beat it? Don't 
feel like leaving the hotel all the time? Well, check out the art show that is usually set up in the host hotel. Our 
fellow PCA'ers are some amazing artists. Maybe you have a talent you'd like to display and don't care a whip 
about winning a ribbon. You can even choose to sell your work of art and contribute to a local charity. It's up to 
you. 

     The past few years' Parades have also held spectacular Porsche Historic Museum type displays. Brush up 
on your history, drool a little over the offerings, and simply enjoy being around some vehicles that you may 
never again get to stand next to. Take your time, it's usually open several days during the week. Amazing cars 
abound. Not only are there amazing cars around, but there have been some amazing guest speakers, complete 
with autograph sessions. Vic Elford, Norbert Singer, and Kevin Buckler... to name just a few. Have you always 
wanted to meet Peter Porsche? He's attended well over 20 Parades so far and has no plans to miss them in 
the future. He's always so nice and personable and not at all pretentious. 

     If all this sounds too structured for you, well... toss out the schedule (at times) and branch out on your own. 
Take in the local sites (even if there's not a tour offered there), shop in the local stores, and just enjoy the local 
flavor. Everywhere you look you can find it. Just don't too distracted and forget to attend the final Victory Ban-
quet. That's when they draw for the trip to Germany. While everyone competes for it, all it takes is one little door 
prize slip with your name on it and that you get included with your meal. 

     So, come to Colorado. Relax with friends and enjoy ALL the spectacular views, Porsche and not. 

     Hope to see you there! I might just have to take a day off from competing to smell some of the roses along 

the way. 
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Wendy Shoffit 

     What do you mean, "Take my family to Parade for vacation?" As if they could possibly have a good time and not hate me 
for the rest of the year. If that sounds like you, keep reading. Our family has a great time at Parade every year! That includes 
our 11-year old daughter and whatever friend she chooses to bring along! 

     10, 20, 30 years ago I've been told Parade was different from what it is now. Kids were not really included in the week's 
activities. Sure, they could meet others their own age and if they were outgoing enough, actually develop friendships. Of 
course, that meant the parents would need to bring them year after year to build the friendly bonds with the kids from across 
the country. Communication now for teens, pre-teens, tweens, and any of the kids old enough for their parents to buy them a 
cell phone is much easier (and cheaper). Long distance calls and texting are extremely inexpensive and email is downright 
free (if your household already has internet service, which let's admit... most households with kids nowadays do). But I'm 
getting ahead of myself here. 

     Let's address how kids are included in Parade activities. First of all, there's usually now a chairperson on the committee to 
deal specifically with including kids! This person's sole responsibility is to make sure kids of all ages have a good time while 
their parents are, too. For the past few years (and for the foreseeable future), there's a Kids' Hospitality room. Kids can come 
there to play video games, watch movies, do craft activities, and so on. It's a place for them to meet and greet each other 
casually while doing something they enjoy doing. In Charlotte there was not just one room, but two of them! One was for kids 
probably 9 and younger and the other one for older kids. The younger room had things like the Candyland board game, cray-
ons, and Thomas the Train videos. The older room had XBoxes with games like Rock Band and Guitar Hero. If your tween is 
anything like mine, she could probably spend most of the day playing video games (if we let her). When she was younger, 
though, she truly loved working on the arts and crafts and watching movies. Let me caution, though, the rooms aren't a drop 
off babysitting service, particularly for the younger ones. Parents need to stay with the kids, BUT it gives them something to 
do that's not in their sleeping room! Activities change often, so they don't get bored. 

     Speaking of getting bored... Have you ever taken your child to the Concours or Victory Banquet? Both dinners can be 
exciting for those winning trophies, but they're relatively long and kids can tire easily. Besides, spending THAT kind of money 
for kids to turn their noses up to Beef Tenderloin and Prawns seems wasteful. Parade of old would require parents to find a 
private babysitter for those nights, which can be iffy and pricey. Now, Parade offers reasonably priced babysitting for the kids 
during these times, often involving food they love - pizza, chicken fingers, and ice cream sundaes. Food that is much more 
suited for their tastes. These services utilize trained professionals, so you don't have to wonder if Brittany the teenage baby-
sitter is inviting her boyfriend over and eating all your bonbons. One less thing to worry about! 

     Now, on to the really exciting events for the kids. Now, you might not think much about remote controlled (RC) cars, but 
what about your kids? There's an RC competition that can get a bit emotional for the contestants. No self respecting adult 
wants to be shown up by a 7-year old little girl and no self-respecting 14-year old boy would be caught dead getting beaten by 
a 60-year old grandfather. It can get a little dicey. *wink*  But, it's always in good fun. If your kid doesn't have his or her own 
RC car, not to worry... the loaners are GREAT! In fact, most people use them anyway! 

     Competition for the little ones continues at the Kids' Autocross. Kids of all ages hop on bikes, skateboards, roller blades, 
scooters, strollers and just plain ol' running shoes to compete with kids their own age. They get a taste of what the grownups 
experience on the autocross course. Again, if your 911 doesn't happen to have a bike rack installed on top, there are plenty 
of loaner "vehicles" available. One year, a girl's talent was cartwheeling, so she cartwheeled the entire course. While it may 
not have been the fastest way around, I'll bet she had the most fun AND was the most fun to watch! I've seen many a parent 
also put their wee little ones in the stroller and give that kid the ride of his or her short little life. Yes, the red mist comes even 
while pushing a baby stroller. Who knows what long term benefits learning an autocross course at an early age will have on 
these kids. When they reach age 16, they can get into a REAL Porsche and compete in the Junior Participation Program 
(JPP). Trust me when I say that daddy will feel much more comfortable if junior has some idea of what an autocross course 
looks like when he hands the keys to HIS baby over.  

     Not only can the older kids compete in the JPP Autocross activity, but they can also be great partners in the rally competi-
tions. Dad and daughter, J and Jessica Toney, have proven to be quite a great TSD rally team, as have Tom and Lisa Gould. 
Teach them right while they're young and the sky is the limit! 

     Kids can be shy at times and might not be quick to get to know other, which is why there are so many opportunities during 
the week for them to meet each other. They start the week off at either a teen mixer for the older ones or a simple kids' mixer 
for the younger ones. This puts everyone in the same place so when they see a familiar face at the kids' food table at the 
welcome banquet (seriously, how many 6 year olds eat sauerkraut?), they can feel a tiny bit safer at saying hello. Trust me, 
by the end of the week they'll have made at least one best friend. Which brings me back to my first point about improved 
communication. If they meet a friend one year, spend a little effort communicating with them during the next year, when you 
bring the family back to the next Parade, the instant friend makes both families a lot happier! Just ask Aubrey Sutton and 
Jess Holzer who grew up thousands of miles apart, but were/are best friends because of Parade. Imagine how much easier 
that friendship would have been with kids' activities and text messaging? 

     So, please don't shy away from Parade as a summer family vacation. Kids of all ages will have a fun week of activities. 

Make driving there part of the fun and you'll have them hooked for life. What better way to raise the next group of Porsche 

enthusiasts and perhaps the future President of PCA! You just never know. See you AND your kids in Colorado! 

Parade is for Families 
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Wendy Shoffit 

     Porsche Parade... what a great way to spend a week of vacation during the summer! The cars, the people, 
the places, the competition, the food! Where to even start talking about it? Charlotte was my 8th Parade since 
joining the club in 1997. Knowing what I know about the event, I wish I could say it had been my 11th. Life 
sometimes gets in the way, though, preventing us from always doing everything we want. Regardless, I am 
planning to make it every year until I can't make it anymore. I want to be the one left standing during the Con-
cours Banquet as the person who has attended the most parades. I might have to live to be 150 to do it, 
though! I'm not the only one with the passion. 

     So, why am I so passionate about Parade? Why do I spend so much of my time trying to convince members 
from my local region to go party with us for the week? Well, I honestly can't imagine spending a more fun-filled 
week. Now, I'm sure you are doubting the validity of that statement, but let me clarify. I love to have a good 
time. I enjoy things like amusement parks, driving fast, and traveling with my family. Last year I finally spent a 
glorious 10 days in Paris with my husband and daughter that I wouldn't trade for anything. It was truly amazing. 
However, as much as I loved it, I don't think I could go there year after year. Seeing similar sights, eating similar 
foods, trying my best to speak the local language... it's hard to imagine. That's where Parade has an advan-
tage. Every year it's someplace different, so I don't tire of the scenery. Local cuisine is always different, so I 
don't tire of the food. I already know English pretty well, so I don't have to struggle with language (although one 
might say that people in the north talk kinda funny). Most amazingly, though, are the people who attend. Some 
are at their very first Parade and have a bewildered sort of look on their faces and so appreciate an understand-
ing, friendly smile and a bit of guidance with what to do next. Others are seasoned veterans, offering that guid-
ance with the warm smile. Those people you see year after year and know they come back each time for the 
same reason you do. Our club's motto couldn't be more true... "It's not the Cars, it's the People." So, having a 
week's worth of unbridled fun in a new place (did I mention the fabulous hotels) eating great food with 1000 
friends? How can that be rivaled? 

     Okay, so it all can't be about the people. After all, we ARE members of the PORSCHE club, so it must have 
something to do with the cars. You're right... tell them what they've won, Rod! How about the opportunity to 
view some of the most spectacular cars in the country? Nearly every model that has been manufactured seems 
to be represented in the Concours. It's truly amazing seeing how beautiful a 40 year old car can look with 
enough love and attention. I swear they look better than any of my cars did straight off the line. I have also 
never been as close to so many historical race cars in my entire life. While until a few years ago, I didn't even 
know what a 917 was or how to identify it, I've seen several at various Parades. Speechless.  

     P-cars aren't JUST for looking pretty. Rumor has it that they go pretty fast, too (the 917 could go from 0-60 
in 1.9 seconds, but I digress). While we won't achieve 917 speeds on the autocross, there are some amazingly 
fast cars out there, driven by some amazingly fast drivers from around the country. While you're not driving your 
car to the limit, maybe you could be testing your navigating or driving skills on the TSD rally. While you're not in 
the car autocrossing or rallying, how about testing your intellect and trivial knowledge absorption and regurgita-
tion on the Tech Quiz? Who knows what your limits can be until you try. 

     Parade is not all about people, cars and competition, though. It's truly phenomenal how many different ac-
tivities there are for all the different people out there. Young, old, competitive, artistic, social butterflies... Golf 
tournaments, art shows, RC cars, banquets, goodie store (for the shopper in you), historic displays, tech ses-
sions, wine tastings, motivational speeches (ever hear of Vic Elford? He was in Hershey; Norbert Singer? He 
was in Charlotte; Peter Porsche? He has been to about 30 Parades now!), autograph sessions, sponsor 
booths, local tours and door prizes... Oooooh the door prizes! How about a new set of tires? Already have 
those? Well, how about a trip to Germany? You have to attend the final Victory Banquet to win that one. Wait a 
minute, maybe if you don't go, it'll increase MY chances to win! *smile* 

     So, my passion, as you can see has many different sources to feed from. If you can find a more entertaining 

vacation opportunity, I'd love to hear about it. Every moment you spend at Parade can be filled with something 

fun to do that will suit your personality. But don't just trust my opinion, why not go to your first Parade? All you 

have to do is sign up online beginning March 3, 2009. My first was in Sacramento in 2000. Will Keystone be 

your first in 2009? I hope to see you there! 

Passion for Parade 
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By Vicki Pentecost 

     In today’s busy world, one thing for sure is that volunteers make a tremendous difference in the world. Vol-
unteers make improvements to things they are passionate about whether volunteering for the Red Cross, 
Peace Corp, Military, Environment, Fire Fighters, Olympics, literacy needs or other nonprofit organizations. 
Volunteers make the world a better place and PCA volunteers make PCA and the annual Porsche Parade a 
memorable experience.  

 

     As you complete your registration for the Keystone Parade this year, think about the quality of Parade and 
how each person can improve the experience for everyone by donating skills, time and passion. Once you’ve 
volunteered for an activity at Parade, it’s likely you’ll be volunteering again because of the fun. 

 

     If you enjoy Parade for the people, you may want to volunteer for registration where you will see just about 
every attendee and have the opportunity to reacquaint from previous years or learn about people and activities 
from other regions. If you want to see a huge smile and thank you; volunteer in the Welcome Tent where atten-
dees are greeted with a refreshing drink and friendly smile after hours or days of driving to Parade. Hospitality 
is another place to spend time hosting people with refreshments and conversation. If you are new to the Parade 
scene, hospitality is known as the “meeting place.” Hospitality is a place to rest in the afternoon, enjoy bever-
ages and snacks, and visit with Porsche enthusiasts from around the world.  

 

     If you are attracted to the beauty of the cars; consider volunteering for the Concours d’Elegance or the dis-
play of non-judged cars in the Corral. You may get the opportunity to help stage the cars on a beautiful golf 
course, distribute and pickup box lunches or help keep everyone hydrated by delivering water to the judges. 
The Rally volunteers manage the checkpoints where the time-speed-distance rally enthusiasts combine their 
navigation, driving and timing skills together in a very competitive way.  If you are attending Parade for the 
speed and thrill of the marquee, the autocross is where you’ll want to volunteer. Courses are safely designed 
for drivers, volunteers and spectators, and volunteers are needed to stage the cars, assist in scoring, and work 
the corners where cones are hit and need to be put back in place before the next car on the track arrives.  

 

     If you have a creative perspective, the Art Show is filled with fun Porsche-inspired paintings, ceramics, 
purses, quilts, jewelry and more. The artists need Volunteers’ to check in/out their art as well as having volun-
teers available to answer questions as spectators enjoy the art. Also volunteers help design and set out the 
centerpieces for the banquets as well as collect the meal tickets as people enter the banquets.  

 

     Many long-time Parade goers also enjoy the experience of working in the Goodie Store. This is the retail 
store filled with Parade logo items such as shirts, hats, cups and more, as well as Porsche books, PCA logo 
items and Porsche Design apparel. By volunteering to work in the store, you will get a first hand look at the 
merchandise as well as time to visit with Parade attendees as they shop for themselves, children, spouses and 
region door prizes to take back home.  

 

     For those with a technical or mechanical interest, consider volunteering to help facilitate the Technical Quiz 
or the car Safety Inspection.  

 

     As you can see, we need all your skills and passions to host the Porsche Parade. The strength of PCA 
comes from the volunteers. Get involved and see how much fun a group of volunteers can have in one week 
and how many life-long friendships will begin as a result of you volunteering to meet someone new as well as to 
improve the PCA and Porsche Parade experience.  

Rewards of Volunteering at PCA Parade 
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“Register for Parade  101” 

54th Porsche Parade 

Keystone. CO. June 29th – July 4th, 2009 

     While talking with some of our PCA members during the re-

gional Holiday parties, it occurred to Kathleen Lennon and I that 

some of you really didn’t have a good idea of what registering for 

the Porsche Parade is all about. We thought we should take a mo-

ment to explain just how the process goes. Here are some of the 

basics for you to think about: 

     When you register for Parade 2009 online, you must first have 

access to the PCA National website. Some of you may already have 

access to www.pca.org and have a password set up for its access. 

For those of you who do not, please contact Vu Nguyen, PCA Ex-

ecutive Director at vun@pca.org He will assist you in gaining access 

to the National site, where you will be registering for our 2009 

Porsche Parade. 

     Have a copy of the 2009 Porsche Parade’s full schedule of 

events at hand. It will help you when you are in the registration 

process, and you can find the full Parade schedule on 

www.porscheparade2009.com . It will list the four major competi-

tive Events, Special Activities and Banquets plus all their dates and 

times for your convenient selection. The Parade registration proc-

ess will take you approximately 30 minutes on line. 

     The 54th Porsche Parade registration fee is $165.00, and cov-

ers basic admittance to the Parade for the entrant, a co-entrant, 

and one car. The co-entrant may be an unaffiliated PCA member, 

but must share the same car with an entrant. An exception applies 

if the registered Porsche is not legal for street use, in which case a 

second Porsche may be registered for use in the TSD rally only. 

     Beginning with the 54th Parade, we have lowered the 

registration fee, but will be charging entrants additional 

fees for the four major competitive events, if you choose to enter 

any or all: Concours - $20 per car; Autocross - $20 per driver; TSD 

Rally - $10 per car; and Tech Quiz - $10-per person. 

     Additional fees apply for banquet/meal tickets and for selected 

other activities such as the spectacular driving tours, golf tourna-

ment, 5K walk/run and some Parade kids’ activities. 

     There are three ways to register for the Colorado Parade 

and all its activities: 

 

• The fastest, easiest way to register is online at www.pca.org 

• Before you can do that, you must be a registered user on the 

PCA website, as I have stated above. If you aren’t already 

registered, please do that now so you are ready to go at Reg-

istration time. If you are already registered, please make sure 

your information is up to date. 

• If you are not comfortable using the online method of regis-

tering, please go to the Colorado Parade site directly at 

www.porscheparade2009.com to download the reg-

istration form. Fill it in and mail it on or after March 

3, 2009. 

• If you do not have Internet access, call Kathleen Len-

non, Parade Registrar, at 719-487-2842 or 719-330-

1525 and request that a paper registration form be 

mailed to you. Requests for paper registration forms 

will be accepted beginning February 14th. 

• Mailed registrations and online registrations will be 

treated alike. There is no advantage to registering 

either way, beyond your own convenience. 

          As in the past, there is no early registration. The 

online registration site will be available starting Tuesday, 

March 3rd. All online registrations submitted on March 

3rd, 4th, or 5th will be treated equally as first day 

registration and paper registrations postmarked the same 

days. Paper entries received with an earlier postmark will 

be rejected. There is no rush to register on a single first 

day as in past Parades. You may also register later but 

your options may be somewhat limited. 

     As you can see, Parade registration has it rules, as do 

many regional events we all register for. If you are still 

confused or simply worried you won’t do it right, please 

feel free to call Kathleen Lennon. She will hold your hand 

through the process prior to our actual registration dates. 

     Kathleen and I hope these hints and things to think 

about will help you with your registration for the 2009 

Parade. Once you are registered, you will receive a confir-

mation of registration from the registrar and the Parade 

code to help you with your selection of Keystone Parade 

lodging. Whether you choose a hotel or a condominium, 

you will need this Parade access code to obtain the Parade 

rates. Check our regional Parade website for a lodging 

map of the Keystone area www.porscheparade2009.com 

     Walt and I will also be available to answer any Parade 

questions you may have. Our e-mail is katfricke@msn.com 

or call 303-499-6540. 

    Welcome to the registration process for the 2009 Por-

sche Parade. 

     Kathleen Lennon - Parade Registrar 

 

 

Register for Parade 
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40 years of Restoration – Revisited 

Russ D’Alba 

     (Editor’s note - Russ first reported on his restoration project in the November 2008 issue of Flatout.  
Here is an update as his project nears completion.  Perhaps Russ will join of for opening day at WGI and 
show off his beauty.) 

     On 12/23/08 we trucked my 1959 Convertible D from Mosers' Interior Shop in Buffalo to my house in 
Williamsville. 

Please see photos attached, including one with Leo Moser on the left and {the master restorer} Jim 
Hohensee on the right. 

     The car is about 98% complete as of now, with a week's worth of details to attend to in the spring. 

     Happy New Year! 

 

 

 

40 Years of Restoration 
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Trucked in Dusted with snow 

Mosher & Hohensee  Ready to roll 

Joining the fleet 
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Hello Techies and Norbert 
Singer Fans 

     The famous  Zone 1 Tech Tactics on 
February 28th, 2009 at Farnbacher Loles in 
Danbury, Connecticut, is the event not to be missed. 

Farnbacher Loles is one of the top Performance Tuner 
names in North America, well known in the racing and DE 
community. 

We are planning an 
exciting event with 

the illustrious Nor-
bert Singer 
coming over from 
Germany to regale 
us in the morning 
and after dinner. 
Bring a copy of his 
book and he will 
gladly sign it. 

     We are limiting attendance to 150 people so that there 
will be ample space to admire the cars, watch the mechan-
ics and listen to the speakers. We have organized an im-

proved sound sys-
tem and the lunch 
will be pre-
packaged, thereby 
avoiding long line-
ups. 

     The Ethan Allen 
Hotel  is giving us a 
special rate and  the 
dinner will be at the 
hotel. 

Please check 
www.Zone1.pca.org from time to time for changes and ad-
ditional information. PAUL GAGLIARDI , Porsche Cars 
North America, will talk on PDK and the new models. 

Plan to be there. 

Botho von Bose, Zone 1 rep., George Beuselinck, co-chair, 
and Ed Hurd, registrar, with Bettye Tremper, hospitality 

 

 

     Norbert Singer 

By Michael Cotton, Panorama’s European Editor   

Quoted in part from the inside jacket of Norbert 
Singer’s autobiography 24:16 with Michael Cot-
ton. 

     Norbert Singer, senior racing engineer at 
Porsche, has played a key role in every one of 
Porsche’s 16 overall victories at the Le Mans 24 
hours. 

When, as a young engineer, he joined Porsche 
straight out of university, he was given the job of 
designing a cooling system for the gearboxes 
on the powerful 917 race car. His first task was 
successful and the 917s dominated in 1971and 
1972. 

Engineer 
Singer 
was then 
given the 
task of 
develop-
ing the 
911 road 
car for 
racing 
and in 
doing so 

he created what is by far the most successful 
car that Porsche ever produced, the 935, the 
car that won at Le Mans in 1979. Following on 
this he designed the body of the 956 and 963 
Group C cars which won no fewer  than 7 Le 
Mans titles, engineered the WSC open sports 
car which claimed 2 victories, and finally over-

saw the 
GT1-98 
project 
which 
achieved 
Por-
sche’s 
16th Le 
Mans 
victory in 
1998. 

     
Google 

Norbert Singer Fan Club and join us at Tech 
Tactics 2009 

 

SEE FLYER ON THE NEXT PAGE 

 

Tech Tactics 
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Singer autobiograpyh 

Singer addresses audience 

Singer and Porsche 718 

Singer at the wind tunnel 





Custom made roll bar for the 944 series of cars. This is 
custom made by John Hajny (http://
redlinerennsport.com) It bolts in to the stock factory 
rear seat belt mounts and requires no cutting or drilling 
of any kind. It is in mint condition and comes with all 
the bolts and spacer washers. Cost new $545+ship-
ping - make me a reasonable offer and it's yours - lo-
cated in Penfield, NY. This is great for DE season! 

Jim Phillips 

 email jim@theunixgeek.com or call 585-671-8060. 

 

——————————————————— 

I need to make room in the garage to actually park in 

it, so I’m clearing out a bunch of parts. 

18” OEM sport classic wheels w/ Continental sport 

contact 2 tires (90% tread) $1500 

16” OEM boxster wheels w/ BRAND NEW Kumho 

tires (work great on 944 series cars) $700 

Gray boxster rear storage compartment w/ factor 

speakers and cables $200 

New painted center caps for late model wheels $80 

986/996 Brey Kraus fire extinguisher mount $75 

986/996 gray center console. Light scuffing of rubber 

coating but overall nice $75 

986/996 carbon fiber 6spd factory shift knob (gray 

leather boot). Used but very nice $125 

986/996 carbon fiber e brake handle Used but nice 

$125 

986/996 CDC-3 CD changer w/ mount and magazine 

for 986/996 $100 

986/996 center console cd holder $25 

986/996 black tray type all weather floor mats $50 

K&N filter for ‘98+ 996 (see here for applications: 

http://www.knfilters.com/search/applications.aspx?

Prod=33-2786) brand new $70 

88 944 turbo long block w/ 130k miles. Rebuild or all 

good parts (includes some external parts also like 

mounts, heat shields, AC compressor, etc) $750 

944 turbo air flow meter $50 

944NA (85.5+) ECU $75 

944 (85.5+ with cruise control, without 

airbags or headlight washers) wiper/cruise 

switch $50 

944 cruise control actuator with cable $75 

944NA stock exhaust  $20 

944/911 pair rear seat belts $50 

I have some additional parts that I haven’t 

delved into yet that I’ll add to the list. 

Parts are located in Fairport, NY 

(Rochester area). Please direct inquiries to 

fsanford@rochester.rr.com 

 Frank Sanford 

Product Manager 

Product Division 

Cellular Specialties, Inc. 

P: 603-657-9604 

M: 585-284-2000 

F: 603-669-4355 

www.cellularspecialties.com  

——————————————————— 

 

For Sale 
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Autumn at Letchworth 
Liz Pierce 

Picture Page 

Winter Nap 
Art Kriesn 

Mike Cohen & Bill Schicker 
Share a B-day 
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Celebrities with Porsches 

Here’s my story and I’m sticking to it. I got my 2001 
Boxster in Nov ’04 with 7500 miles on it . The first 
summer I used it I experienced a problem that I 
wonder if other Boxster drivers experienced. I hap-
pened 3 times. During a hot day, cold or hot en-
gine, it wouldn’t start. It would turn over ok but 
wouldn’t start. After many tries and, not even know-
ing how to view the engine compartment, I came 
upon the thought of a possible vapor lock. I opened 
the gas cap and closed it. It started immediately. 

It hasn’t happened at all last summer or the previ-
ous summers. I’ve always used premium fuel. I 
wonder if anyone has experienced the same prob-
lem. Photo included. Tony Frandina 

(Editor’s note—I didn’t find this problem mentioned 
on pca.org tech Q&A) 

Tony Frandina 

Answers to the puzzle are hidden in this issue. 



So, if you gonna dream, dream 
big. 

 

Bill Schicker found a seat in a 
GT. 

 

Look at that smile.  Jane must 
have had to pry him out of there 
with a crow bar. 

N E W S L E T T E R    O F    T H E   N I A G A R A    R E G I O N    P O R S C H E   

C L U B   O F    A M E R I C A 

Drive it like you stole it !! 

www.niagarapca.co

m 

Our President at Mid Ohio 

Please support the businesses that 
support us: 

• John Holtz Porsche 

• Autoplace Porsche 

• Eksten Autoworks 

• Hawthorne’s 

• Rose Garden 

• Seneca Lodge 

• T-Shirt Express 

• Towne Mini 

 


