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Message from your President….. 

 

SEE PAGE 3 

________________________________________________ 

Welcome to Our New Members! 

Henry & Susan Beamer 

Jonathan Dalrymple 

________________________________________________ 

Editor’s Note: 

I can hardly believe it.  It’s February, the dead of winter, and I 
was still able to get enough material to publish a February Is-

sue. 28 pages!! 

 

I get a huge amount of support from Jill Beck at the national 
level of course but it’s the local stories most of our readers 
crave.  I want to thank our NRPCA members who submitted 
material.  They are the ones that are making Flatout what it is.  I 

just put it all together.  In particular special thanx go to: 

Jim Arendt 

Stu Sacks 

Rich DeAsis 

Luis Martinez 

Mary & Dick Cott 

Mark Eksten 

I hope their example will encourage others to submit material. 

 

I owe apologies to two people.  First, Luis Martinez for man-
gling his article in the January Flatout.  It is reprinted in this 
issue.  Second, Doctor XXXX who sent me a picture of his car 
wrapped up for winter.  I lost the e-mail and the picture.  Hey 
Doc, if you read this, can you send it again.  I’ll take better care 

of it this time. 

 

Our members would love to see more technical content.  I can’t 
provide that.  The extent of my technical expertise is finding 
my way to Dan Deegan’s house.  Can you help and send me 

some technical material to publish. 

Thanx much. 

Tom LyonsTom LyonsTom LyonsTom Lyons    
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Jim Arendt 
President, Niagara Region PCA 

 
     For the first six weeks of 2009, our club conducted a mem-
bership survey.  The purpose of the survey was twofold: to 
gauge the “importance level” members attach to various club 
components, and to measure members’ “satisfaction level” 
with a wide range of club features, from events, to communi-
cation, to technical support. 
 
     The Board of Directors and Chairpersons will use the sur-
vey results to make improvements in our activities and pro-
grams, drive higher satisfaction levels, and increase member-
ship renewals and referrals.  For the long-term, the survey 
results will be used to make adjustments as needed to 
strengthen our club’s membership value. 
 
     Methodology and Response Rate 
 
     During the period from January 2, 2009 to February 15, 
2009, email invitations were sent to all Niagara Region mem-
bers who had an active email address on file with National 
PCA.  Members were invited to link to a web-based survey 
that contained 34 questions about various aspects of our lo-
cal region’s membership experience.  Email invitations were 
broadcast three times:  January 2, January 15, and February 
1.  Additionally, a link to the survey was placed on our club’s 
new website on January 28. 
 
     104 members responded to the survey, out of 325 current 
active members, for a total response rate of 32%.  Given the 
relatively high percentage of respondents, we are satisfied 
that the collected survey results are a valid representation of 
the membership base as a whole. 
 
     Overall Satisfaction 
  
     99% of respondents indicated they would recommend a 
friend join the Niagara Region PCA.  If we repudiate the no-
tion of “misery loves company,” this statistic would indicate 
that virtually all members receive some level of value from 
their membership status and consider it worth sharing. 
     Issues and Concerns 
 
     The three most important issues concerning our members 
appear to be communication, communication, and communi-
cation.  
• 47% of our members graded our club’s communica-
tion as a C or worse.  
• 24% had not been receiving club emails, while 97% 
like to receive club emails.  
• 41% attend no meetings. 
• 19% do not know what our club’s web URL is. 
• 14% do not know what our Flatout Newsletter 
 is.  
 
     The onus of effective and comprehensive communication 
is on our club’s leadership, and in that we will continuously 

strive for improvement.  Issues concerning commu-
nication had been anticipated and addressed by 
the new Board prior to this survey.  A new email 
system and website are already being utilized, and 
member feedback has been positive regarding this 
initiative. 
 
     Other areas considered highly important to our 
members, and for which we are exploring new ini-
tiatives, include: 
• 84% of members would like to see a New 
Member Orientation Program. 

• 79% would participate in Wrenching Par-
ties to help each other repair/maintain their cars. 

• 92% are interested in participating in Tech 
Sessions. 
• 88% would like to have a guest speaker 
present at a meeting or other function. 
 
     Summary and Next Steps 
 
     This article provides just a few highlights of the 
Niagara Region membership survey.  A link to the 
survey results has been emailed to all our mem-
bers, and is available by request if you haven’t re-
ceived that link.  Answers to open-ended questions 
will be published in our Flatout Newsletters begin-
ning with this issue. 
 
     The Niagara Region PCA Board of Directors 
and Chairpersons will be working in the months 
ahead to analyze each club function and activity to 
identify areas for improvement and opportunities to 
increase your membership value.  We greatly ap-
preciate your feedback, thank you! 
 
 

President’s Message 
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February 28th  Tech Tactics 

Danbury Conn. 

See flyer this issue 

March 3rd 

7:00pm 

NRPCA Meeting Rochester 

Hawthornes, 3500 East Avenue, Rochester NY 

Contact Jim Arendt 

March 10th 

7:00pm 

NRPCA Meeting Buffalo 

Rose Garden, 2753 Wehrle Drive, Buffalo NY 

Contact Jim Arendt 

March 3rd PCA Parade Registration Starts 

Keystone Colorado 

Detailed info available on our website 

March 9th Spring DE Registration Starts Today 

DE Dates: May  25th and 26th 

Contact Curt Hinchcliffe 

Beautiful Canandaigua Lake 

      

 

UPCOMING EVENTS 
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Registrati

on 

for 

our 

October 

Got something to sell? Go to: 

http://www.niagarapca.org/

classifieds 



Last month I published picture of our new executive staff.  This month I am publishing the pictures of our NRPCA  
chairpersons.  Don’t worry, there are still many opportunities for a person to volunteer and make a different. 

 

 

2009 NRPCA Chair Persons 
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Bill Schicker 
Social Events Chair 

Bryan Starsky 
Goodie Store 

Curt Hinchcliffe 
Membership Chair 

Bert Xander 
Drivers Ed Chair 

Jim Arendt 
Webmaster 

Tom Lyons 
Flatout 



 

Here are a few interesting statistics about the NRPCA 
Club and its members compiled by Jim Arendt. 

 

WHERE DO OUR MEMBERS LIVE? 

  

CATTARAUGUS        4 

CHAUTAUQUA      10 

CHEMUNG        1 

CORTLAND        1 

ERIE    125 

GENESEE        4 

LIVINGSTON        9 

MONROE    149 

NIAGARA      12 

ONTARIO        7 

ORLEANS        2 

STEUBEN        1 

TOMPKINS        2 

WAYNE         5 

WYOMING        4 

YATES         1 

OUT OF STATE        3 

TOTAL    340 

 

 

Did You Know… 
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JOIN DATE OF CURRENT MEMBERS 

  

1960’S         6 

1970’S       16 

1980’S       34 

1990’S       81 

2000       13 

2001       10 

2002       17 

2003       14 

2004       29 

2005       25 

2006       25 

2007       31 

2008       37 

2009         2 

TOTAL    340 

  

MEMBER CARS OWNED 
  
356       18 
911     173 
912         4 
914       14 
924         7 
928         7 
930         2 
944       30 
951       15 
968         6 
BOXSTER      47 
CAYENNE        5 
CAYMAN      12 
TOTAL    340 



What Our Members Said 
     Our club’s membership survey ended on February 15.  A link to the results page was emailed to all members with an 
active email address.  The results page did not include open-ended questions, so we will share those results here in the 
newsletter over the next few months.  If you did not receive an email with the survey results link, you may request the 
link from Jim Arendt at president@niagarapca.org.   

     Answers to one of the open-ended questions are found below.  Any reference to specific persons has been removed. 

Survey Question #7. What would you suggest to make the Club more interesting and valuable to you? 

1. The very active members might create a telephone tree to call new members to invite them to participate for instance 
in a breakfast run. Something simple to get them started.  

2. My wife and I are to new to the club to make any worthy suggestions a this time. We just look forward to meeting other 
members at events or social gatherings.  

3. Car clinics. In depth maintenance / Race car building seminars.  

4. I liked the paper copies of flatout. Also on the database/website it would be nice to know what areas of expertise other 
members have so if members needed advice they know who the goto people are. Also a web=based vendor database of 
retailers and which model they specialize in, members could then leave feedback on how good or bad their parts/service 
was.  

5. A new members orientation is a great idea.  

6. I would like to see the meeting place change from time to time. I would like to also see the meetings less stuffy.  

7. I rated above based on previous leadership. More interesting? Better communication and description of events. Better 
and more varied events. More workshops on car fixing, mods, etc. And, list of local people and places that can help with 
our cars when    we have problems.  

8. Frankly there has been really so little communication from Niagara Region PCA until now (except for a little postcard 
you get once a month) that I know almost nothing about it.  

9. I am not familiar with the Niagara PCA website, but perhaps an area devoted to recommended shops in the area for 
Porsche repair would be valuable.  

10. More welcoming to new members!  

11. Emails sent out with link to Flatout Newsletter when there is a new issue.  

12. More information about 944's and 968's  

13. More rallies, yearly concour (not at picnic), social get togethers, perhaps with driving tours.  

14. More local gatherings. Perhapse a PCA presence at general local car shows  

15. Drive slower on breakfast runs  

16. Bigger turn-out of track junkies at monthly Hawthornes meeting.  

17. Comprehensive review of insurance options for track days  

18. More tech sessions locally. I'm not sure what value we have by joining with the Buffalo group.  

19. More tours through the western new york area.  

20. More tech. work shops and projects to get memebers involved and hands greased up :)  

21. previous comments based on past administrations. I think a level of openess about club operations, financial status 
etc, is needed. Meetings with the occasional speaker on Porsche related topics. I like the idea of the library as well. Pe-
haps a club based historian. pre-meeting parking lot car chat.  

22. Speakers or some activity at some of the monthly meetings More technical sessions Mentoring by senior club mem-
bers Perhaps advanced driving techniques and car prep techniques by some of the club racers.  

23. Club is running well now - Thanks to all the officers and members. The tech chairs, the DE chairs - all the people 
who make the club events possible  

Continued on next page 



 

24. regular events to help new owners who do not know much about these cars  

25. I love my 1992 911 turbo, It's lowered, the engine is modified and the car kicks ass. The problem is I live in **** 
N.Y. It's to far to take advantage of all the stuff that you've got going on. That's OK, I'm happy doing my thing. It's 
just to bad I'm so far away..  

26. This is to #8 below which is where could that be housed where access was available....might be an issue...but it 
would be nice to have.  

27. Not sure  

28. I like the technical/maintenance aspects of owning a Porsche (as well as driving) and would like to see more 
education events  

29. The new email system so far is great. A local forum page on web would be great. Improvised cruises and local 
chat on the forums makes getting together easier.  

30. More track days :)  

31. Better communication. Eg improve the website and email system ( I recognize the email may already be much 
improved as I take this survey.)  

32. Weekend driver education events; I'm a PCA National Instructor who, because of my job, can't attend his re-
gion's DE events.  

33. A good orientation, maybe a buddy system--a current member to help a new member become comfortable  

34. Club is well organized  

35. I have tried numerous times to fix my failure to get email from senders in the Rochester area (rr.com) to me at 
****  to no avail. Also club needs to share info on cars and their maintence  

36. Free food at the meetings  

37. the above is based on the last admin.  

38. More information sharing on the cars, lessons learned, etc.  

39. F1 or big race (24hr leMans,sebring, daytona) get togethers. guest speakers and tech sessions.  

40. I believe the new incoming Officers will make the differences that I'm hoping for.  

41. I am hoping to see some low key concours and roadtrips.  

42. Better communications and a better website to faciliate involvement of members  

43. Less email spam bombardment  

44. This survey is a good start. Sessions on improving your car ( and yourself ) for DE events would be helpfull. 
How to prepare a DE car ( i.e. a track car ) would be of interest to me. More of the type of sessions held at the track 
this past season would be helpfull. The ability to interface with people who are actually racing their cars would be 
interesting.  

45. I should become more involved first. Then I could answer that . I would like to see tech sessions.  

46. *******  

47. A series of tech sessions.  

48. The club is doing a great job...it is my respnsibility to learn more about the activities....We need to get the activi-
ties listed (maybe they are already are) so that we keep up with them.  

49. Continued improvement in communication with members  

50. I've never received a Flatout newsletter. Please send me a copy, OK? Or is it only electronic? In any event, I 
would like to get involved withy NR-PCA.  

51. The "b"s reflect the old system. Not enough time with the new to honestly evaluate but things appear to be going 
in a good diection.  

52. new website will be a big plus, more tech related events, seminars perhaps , speakers perhaps.  

53. More family events More cross over between track people and nontrack people  

54. More tech clinics on maintenance, cleaning, repair  

55. See above     

56. More driving events (not track events) 
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The DE Experience 
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Dick Cott 

Summer of 2008 

 

     I am writing this based only on my limited DE Experi-
ence (5 DE Events, 10 Track Days) over the past three (3) 
seasons, hopefully to encourage those of you who have 
never taken part in DE, to consider doing so. 

     DE has become a passion of mine.  Having been a 
“gear-head”, and, attended many car races of different 
types over the past plus or minus 65 years, I was still a little 
apprehensive, and doubtful, when someone in PCA 
“suggested” I try a DE event and, “Learn to drive”.  I was 

new to Porsche at the 
time, but was capti-
vated by the thought 
that DE would actually 
allow me the opportu-
nity to experience, in a 
controlled format, i.e., 
no risk of a speeding 
ticket, driving my own 
car on a world class 
race track [WGI].  And, 
this driving would be at 
speeds with cornering 

and braking in a manner consistent with how my car was 
designed, and built to be driven.  This sounded good, but I 
really had no idea what to expect once I got there.  That is 
why I am writing this to those of you who may be in the 
same frame of mind I was at the time. 

     DE, should I or shouldn’t I?  I decided I should at least 

try it.  So, I started the process of entering my first DE 

event.  I simply went to   www.niagarapca.com, clicked on 

Driver Education, and there was everything I needed.  I did 

not know many people in the Club at that time, and cer-

tainly did not yet appreciate the excellent job our Club does 

at pulling off the DE events.  NRPCA is blessed to have 

such talented people with passion for their jobs.  Bert, Curt, 

Rich, Bob, Jim and others who help them with each event, 

make participating in NRPCA DE events something that 

everyone in our Club should experience, at least once, 

before the State takes away our licenses due to old age. 

     Each step of the process, registration, car inspection, 
arrival at WGI and DE participation will introduce you to 
people in the Club you may not get to know any other way.  
This all makes the process fun and easy, especially for the 
first timer. 

     As you arrive at the track, find your parking space at the 

garage, attend your first driver meeting, meet your instruc-

tor, the ambience is one of actually being a participant at a 

world class racing facility.  You are now with 

100-150 other “like-minded” people and you are 

making new friends because as they say “it’s all 

about the people.”  The atmosphere is one of 

reserved 

excitement.  

In the back-

ground is 

the “music” 

of high per-

formance 

Porsche’s 

out on the 

track and 

entering/

leaving the garage area. 

     At least for me, the adrenaline started to 

flow.  I knew I was where I wanted to be.  Then 

it was time to get introduced to the track offi-

cials.  While we all were being given a talk 

about the various flags used by track officials to 

communicate to us, I started to realize, we are 

not only in an environment of high speed driv-

ing, but, and perhaps more importantly, in a 

very controlled environment with safety as the 

first, and highest priority.  My first reaction was, 

WOW, this is getting serious, and I better pay 

attention. 

     After the intro to track officials, flags, and 

proper protocol, we got an overview of the up-

coming two days from Chief Driving Instructor, 

Rich DeAsis.  Schedules are handed out, and I 

realized that as a first timer, I will be in the 

green run group.  We start our instruction, not 

on the track, but in a classroom.  Our classroom 

instructor is Jim Tulloch.  Jim will become our 

mentor over the next 2 days.  He is a profes-

sional teacher with lots of hands on track ex-

perience as well as classroom experience. 

Continued on the next page 

 

 

Q: What do you call a man with a car on his 
head?  

A: Jack.  

DE driver on track 

World famous WGI 



 

The DE Experience Continued 
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Dick Cott 

Summer of 2008 

Continued 

     His special gifts for teaching and communication will be 
ones to benefit from for the next seven to eight classroom 
session over two days.  You won’t believe all you will learn 
from Jim about the track, your car, and yourself.  With a 
raise of hands, I see that about one-half to two-thirds of the 
class are also first timers.  I start to feel more comfortable.  
At least I won’t be the only novice out on the track. 

     After each classroom session, you meet your instructor 

at your car.  There you will discuss what he/she expects 

you will accomplish this first time out on the track.  You will 

slip a communication head set on, provided by the instruc-

tor, inside your helmet for your in-car communications and 

then proceed onto the track.   I have seen many WGI 

races, both live and on TV and I thought I “knew” the track.  

Well, seeing it on TV, or even from the stands, does not 

really prepare you for driving the correct “line” on the track.  

Your instructor knows you are a green horn and will pa-

tiently guide you through those first few laps.  This first 

thirty minute period of track time will get you oriented and 

help bring real meaning to the classroom session which will 

follow with Jim. 

     This plan to experience real track time with a Qualified 
Instructor, and then, classroom time for discussion will 
soon have you comfortable and better able to focus on 
improving your driving skills.  It is truly a learning experi-
ence.  You will not be bored.  This learning experience will 
teach you the correct “line” around the track, when to “turn-
in” to a corner, where to “track out” of the corner, and prop-
erly hitting the apex of the turn.  You will learn where every 
corner worker (flag man) is located, how and where to pass 
another car and/or to get passed [remember, you are not 
racing, you are learning how to drive quicker and better, so 
it is fine to let a faster car pass you until you are comfort-
able going faster yourself.]  You will learn when to brake, 
when to shift, what gear to be in, and how to become 
aware of all that is going on around you.  All the while, you 
are in a process that is making you a better, more capable 
and safer driver.  This experience and growth is, as they 
say “Priceless”.  It is at the same time challenging, invigo-
rating, stimulating, and rewarding.  Your instructor be-
comes your trusted advisor and your new best friend as 
you perhaps start to push yourself and your car to levels 
you were not comfortable with prior to the DE experience.  
As I said, the personal reward is priceless, let alone the 
absolute fun and adrenaline rush that there is. 

     After each track time [you will have eight on track ses-

sions over two days], it is back to the garage and a time of 

debriefing with your instructor.  There is time to talk with 

other drivers, picking up tips on certain corners, 

adjusting tire pressures, or just relaxing and 

contemplating your next track session coming 

up in an hour or so. 

     You learn how to look after your own car, tire 
pressures, brake inspection, bench racing with 
your neighbor in the garage area, making new 
friends and “talking cars”.   All too soon, the day 
is over, but then the garage party begins.  Then 
it is home, or to a local motel because guess 
what, we get to do this all again tomorrow.  

     The second day you realize, much of the first 
day intimidation is gone and you can now really 
start to learn.  Maybe there is a certain corner 
you and your instructor want to focus on to help 
you become a smoother driver.  Maybe now you 
want to begin to set some personal goals.  Mine 
has always been to be smoother.  You may 
want to be able to pass a car that has been 
passing you. 

     We all have different goals, and, that is the 
beauty of DE, you are in charge, you set your 
own goals, discuss these goals with your in-
structor, and he/she will help you achieve them.  
At the end of your first DE event, you will realize 
that you have accomplished something few 
people have the opportunity to do. 

     You will be a safer, more capable and more 

confident driver than you have ever been. 

     As you drive home at legal speeds, you will 
realize a great satisfaction of having grown per-
sonally. 

     But, be aware, this whole DE experience is 
very addictive and you will want to do it again.  I 
know, I did. 

     As I said earlier, the DE experience is some-

thing every PCA member should take advan-

tage of.  Try it, you will be glad you did, and as 

a side benefit, you will be impressed with just 

how good a car your Porsche is. 

 

 

Menoporsche:  Male menopause.  Symptoms 

include a sudden lack of energy, crankiness and 

the overpowering urge to buy a Porsche. 



The Way Our Porsches Drive Us Crazy 
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Rich DeAsis 

Chief Instructor 

 

     Back during the summer of 2003, I noticed that our local 
dealership had taken delivery of a 2004 Speed Yellow GT-
3. Curious about all the things I had read about the car 
before its introduction, naturally, I wanted to go check the 
car out. 

     The car in person did not disappoint. The car looked as 
if it was prepared to leap out of the show floor all on its 
own. At first sight, it was menacing and sexy all at once 
and to be there to touch, feel and poke around the car, the 
more I came to believe all I had read about the car thus far. 
I can still remember that afternoon and how I left the deal-
ership daydreaming about ….What if?.... Nah….fat 
chance…it’ll never happen. 

     Later that summer, I had wandered back into the show-
room a few more times (at the time, I was studying at the U 
of R, which was more or less just down the road) to sali-
vate, daydream and conjure up images of more “what ifs”  
The more I visited, the more I got drawn to the car.  By this 
time, I was towards the end of my second year experiment-
ing with DE’s  at the Glen. Up until this time, I had been 
driving a black 98 Carrera 4, which was my first Porsche, 
which pretty much limited my knowledge of Porsches to 
that one car.  I can remember what fun I had with the Car-
rera, but now here was this bright as bright can be Yellow 
screamer starting to whisper to me across the showroom 
floor. 

     This was supposed to be THE track car and I was accu-
mulating a fair amount of time on track as the summer pro-
gressed.  Hmmm…how am I going to do this? Well, I knew 
that I was in trouble when I ran into the Porsche salesman 
at Starsky’s Chili Run that October and he was able to con-

vince me to take the 
GT-3 out for a test 
drive. He really didn’t 
have to do a lot of con-
vincing but we both 
played along as if he 
did. The day came for 
me to go back to the 
dealer and take the 
GT-3 out for a spin (not 
literally…that would not 
happen until a year or 
two later). They had 
some sort of open 

house that day so there was a gaggle of Porsche enthusi-
ast taking out Boxsters and other 911’s and a few more 
enthusiasts asking about whether the GT-3 was available 
for test drives. This would seem perfectly logical as the car 
was being prepared to be taken out of the showroom. But, 

the salesman was politely refusing all comers. 

     A few minutes after the car was pushed out 
of the show floor, she was fired up and that’s 
about when all hell seemed to break loose. The 
sound barking and growling out the twin ex-
haust was just about too much to take in first 
time around. There was something very special 
about hearing the GT-3 come to life for the first 
time. Evidently, most if not all others that were 
there that day agreed as the GT-3 was slowly 
but surely engulfed by new admirers. Lucky me, 
as the salesman opened the door and beck-
oned for me to slide in. That in itself felt a bit 

surreal. Or, 
was it my 
head about 
to explode. 
Can’t quite 
recall now. 

     I was 
not sure if I 
was excited 
beyond 
belief or 
petrified to 
death but 

now I was about to wheel out of the parking lot. 
Adrenaline pumping like mad, I carefully navi-
gated my way towards I-390. Once on the four 
lane,  I was astonished at how this car acceler-
ated as I rowed through the gears. Nirvana 
came once I broke past 5,500 rpm’s. This is the 
point where the car does its Jekyll and Hyde 
transformation. The howl coming from the rear 
of the car was nothing short of magic, and ad-
dictive. I also recall how the car felt like a freight 
train pulling all the way up the upper reaches of 
the tach (redline is 8,200 rpm) 

 

     That 20 minute test drive on that Saturday 
changed everything. As I pulled back in to the 
dealer lot, I was in somewhat of a state of dis-
belief. That test drive that morning was nothing 
short of spectacular. All the press, all the hype, 
all the articles fell a tad shy in comparison to the 
feeling the car gave you even after a brief run. I 
spent the rest of that afternoon in the sales-
man’s office working out how and when to take 
delivery of my new GT-3. 

 

Continued on the next page 

Ready for track time 

Getting track time 
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Rich DeAsis 

Chief Instructor 

Continued 

     The following Tuesday, I picked up the car around noon. 
Driving back home, I suddenly realized that I had a bit of a 
problem brewing for later that week. I was scheduled to go 
to the track that weekend. Trying to enjoy the drive home 
was somewhat futile. My head was racing with what I 
needed to do to get he car somewhat ready for her first 

track outing! In THREE 
days!! 

 

     Long story short, I 
worked late into Tues-
day night to rip out the 
seats, had my race 
buckets and five point 
harness in by Wednes-
day, then proceeded to 
drive everywhere and 
anywhere to try and 
get some miles on the 

car. The manual suggested a 1,000 mile break-in period. 
When I crossed Gate 2 at the Glen Friday morning, the car 
had 854 miles on it. Close enough. 

 

     That Friday, Saturday and Sunday at the Glen was the 
first of what has 
amounted to over 100 
days on track with the 
GT-3.  It hasn’t always 
been a bed of roses for 
me and my GT-3, but 
on the whole, I can’t 
think of another car I 
would rather drive at 
the Glen, or anywhere 
else for that matter.  
For a street car (OK, 
pseudo track car) this 
is the ultimate gun you 

want to bring to knife fights at the track. 

 

     The car now has 31,000 miles on it with 11K miles 
driven in anger (track miles). The car continues to thrill 
even after five years just the way she did on that first Satur-
day test drive. I do hope here will be other Porsches in my 
future, but this is the one that will forever remind me of how 
one particular Porsche drove me nuts. 

 

If It Weren’t For Bad Luck… 

Tom Lyons 

 

     An article I found in a recent  Rochester 
Newspaper, the Democrat & Chronicle, re-
ported that some poor slob on Long Island was 
the victim of a very unusual and very unlucky 
crime. 

 

     It seems that while this guy was eating at his 
favorite restaurant thieves snagged the keys to 
his Mercedes from the valet parking key rack. 

 

     Crime number one, they stole his Mercedes.   

 

     Wait, it gets better. 

 

     Crime number two.  Using the GPS in the 
Mercedes, the thieves went to his house.  There 
they found the guys other car, a Porsche.  Since 
both car keys were on the same key ring they 
had no trouble stealing the Porsche too.  

 

     So the next time you are feeling like life is 
playing a dirty trick on you, remember this poor 
slob and think, my situation isn’t so bad after all. 

The Way Our Porsches Drive Us Crazy, cont 

At summer 2008 DE 

How fast? 



Mark Eksten 

 

Diamond / Fallon Racing Along with Eksten Auto-

works Claim a 1st in GT4 class win! 

 

History: 

     The track opened in 1950 on a WW II Army Air 
Force airfield and is a road racing course styled after 

those used in 
European Grand 
Prix motor racing.  
It is known as an 
excellent prepara-
tion for the famous 
24 Hours of Le 
Mans, as the 
track’s extremely 
bumpy surface, 
combined with 
south-central Flor-
ida's perennial hot 
weather, is a true 

test of a car's reliability.  For anyone that has raced at 
Sebring, you know how punishing it is on the car, 
driver and team.  For those who haven’t, the track is 
built on a course of old airport runways, many sections 
still with the original cement runways and unpaved.  
Being such a rough course can make it quite a chal-
lenge to prepare and make it through a weekend there.  
Someone once told us, “Make sure you dip the car in 
loctite before you go.” 

Preparation: 

     Weeks of 
preparation go into 
making sure the 
car, tow rig, 
spares, tools and 
the team is 100% 
ready.  The car is 
gone through 
completely and 
double checked. 
Everything that 
can be loctited or 
safety wired is.  

Fluids changed, new brake pads, tires etc.  Pit to car 
communication system is working properly.  Airline, 
rental car, hotel reservations are set. 

The Race: 

     For the third year in a row the Diamond/Fallon Rac-
ing Team, with their 1973 911 RS clone prepared by 

‘08 HSR 4 Hrs At Sebring FL 
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Eksten Autoworks of Rochester, New York, took  1st 
in GT4 class, 3rd in GT Class and 11th overall, with a 

starting grid of 
about 40 cars.  
Ed Diamond, 
Owner/Driver, 
Rock Rookey, 
co-driver and 
Mark Eksten, 
driver/
technician, 
tested the car 
during Thursday 
and Friday test 
days.  With their 
combined input 

we were able to dial in the car for a grueling four 
hours at Sebring.  The 2.7 liter, 250hp engine built 
and developed by Larry, Owner of Eksten’s, was 
very competitive against the 3.2 liter cars.  Brian 
Fallon, Team Manager, kept everything running like 
a Swiss clock to enable our four mandatory pit stops 

to be flawless.  
With only one 
minor problem 
about two hours 
into the race 
when a fuel 
pump wire came 
loose just before 
the back 
straight.  Luckily 
the car was off 
the track where 
Larry and Mark 

could get to it.  Getting to the car and making the 
repairs only cost eight minutes, which could have 
put the car on the lead lap for GT Class overall win 
as well.  This year the team will be looking for their 
4th win and hopefully an overall GT Class win as 
well. 

 

 

 

Sebring fall of ‘08 

On the track 

In the pits 

On the track 



PORSCHE FIELDS TEN FACTORY DRIVERS FOR 

2009 SEASON - FIVE TO RACE IN U.S. 

Submitted by Jill Beck 

     ATLANTA - January 15 -- The driver line-up for 

Dr. Ing. h.c. F. Porsche AG, Stuttgart, is now 

complete. A total of ten works drivers will contest 

various sports car and GT series around 

the world in the 2009 season, with five factory driv-

ers having season-long assignments in the 

United States. 

     As in the past years, the Porsche factory drivers 

support teams in top class championships 

as well as long distance races and are also involved 

in the further development of racing 

vehicles. 

     In the American Le Mans Series (ALMS), Joerg 

Bergmeister (Germany) and Patrick Long 

(USA) belong to the favorites in the GT2 class with 

the Porsche GT3 RSR of the Flying Lizard 

Motorsports team. Long remains the only American 

Porsche factory driver. Wolf Henzler 

(Germany), as well, is keen to wrap up the ALMS 

title for the Farnbacher Loles Racing outfit. 

In a Porsche-powered Daytona Prototype, Timo 

Bernhard (Germany) and Romain Dumas 

(France) hunt for points for the Penske Racing team 

in the Rolex Grand-Am Sports Car series. 

The season schedule for Sascha Maassen 

(Germany) has yet to be finalized. However, 

Maassen, along with most of the factory drivers, 

will participate with customer teams in the 

upcoming Rolex 24 Hours At Daytona January 24 - 

25. 

     Marc Lieb (Germany) and Richard Lietz (Austria) 

will form a strong pairing for the Proton team in the 

2009 Le Mans Series (LMS). The two share the 

cockpit of a Porsche 911 GT3 RSR. 

Patrick Pilet from France will also contest the LMS 

piloting a GT3 RSR of the IMSA 

Performance team. Emmanuel Collard (France) 

joins forces with the Penders squad in the FIA 

GT championship. 

 

     The executive who contracts the driv-

ers, Porsche head of motorsport, Hartmut 

Kristen, 

placed emphasis on continuity. 

 

     "I'm very pleased that I can count on 

ten world class pilots in the 2009 season. 

They have all 

competed for Porsche for at least a year 

and I know the strengths of every single 

one of 

them. In addition to the core series that 

we've chosen for our drivers, some of 

them will also 

contest other individual events," said 

Kristen. 

 

The Porsche works drivers (with date 

of birth): 

Joerg Bergmeister (Germany), 13 

February 1976 

Emmanuel Collard (France), 3 April 

1971 

Romain Dumas (France), 14 Decem-

ber 1977 

Wolf Henzler (Germany), 5 April 1975 

Marc Lieb (Germany), 4 July 1980 

Richard Lietz (Austria) 17 December 

1983 

Patrick Long (USA), 28 July 1981 

Sascha Maassen (Germany), 28 Sep-

tember 1969 

Patrick Pilet (France), 8 October 

1981 

Timo Bernhard (Germany), 24 Febru-

ary 1981 

 

Q: What will you never say about a banjo 
player? 

A: "That's the banjo player's Porsche." 

 

2009 Factory Drivers 
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2009 Porsche Motorsport Season Takes Off with 24 

Hours At Daytona 

Submited by Jill Beck 

 

     Stuttgart - January 19, 2009 - For Porsche, the 2009 
motorsport season takes off with a real classic. At the 24 
Hours At Daytona, the time-honoured season-opener to the 
Grand-Am Series, nine Porsche works drivers as well as 
the two Porsche juniors compete, and are determined to 
continue the great success the Zuffenhausen sports car 
manufacturer has enjoyed here: With 20 victories, Porsche 
is the most successful manufacturer in the history of the 
legendary long distance race in Florida. 

 

     “This race is a huge challenge for our teams and drivers 
right at the start of the season,” says Hartmut Kristen, head 
of motorsport at Porsche. “The special appeal comes 
mostly from the fact that drivers come to Daytona from the 
most diverse racing series to compete on almost neutral 
ground.” 

 

     After securing two championship titles in 2007 and 2008 
with the Porsche RS Spyder in the American Le Mans Se-
ries, Timo Bernhard (Germany) and Romain Dumas 
(France) join forces with Penske Racing in the prototype 
class of the Grand-Am Series. For the twelve rounds this 
season, the successful team under Roger Penske fields a 
Riley chassis (start number 16) powered by a ca. 510 hp 
Porsche six-cylinder engine. The third driver in Daytona is 
Ryan Briscoe (Australia), who normally earns points for the 
Penske squad in the American IndyCar Series. 

     “The 24 Hours At Daytona has always been 
one of my favourite races,” says Timo Bernhard, 
the 2003 winner with a Porsche 911 GT3 RS. 
“You have the chance to compete against driv-
ers from other racing series – pilots you’ve al-
ways wanted to race against. And if you can 
win, then that gives you the motivation and a 
tailwind for the rest of the season.” 

 

     Brumos Racing also enters two Porsche-
Riley (No. 58 and 59) in the class for Daytona 
Prototypes. The most famous driver in the Bru-
mos line-up, alongside the Indy500 champion 
Buddy Rice (USA), is Hurley Haywood (USA). 
In 1973 he celebrated his first of five Daytona 
victories with Porsche, making him the most 
successful driver at this long distance classic. 
Other legendary Porsche pilots to grace the all-
time honours list at the 24 Hours At Daytona are 
Rolf Stommelen and Bob Wollek, each with four 
wins. 

 

     Following a long tradition, Porsche is 
strongly represented in the GT class with its 
works drivers. Joerg Bergmeister (Germany), 
Daytona winner of 2003 and 2006 Grand-Am 
champion, teams up with Patrick Long (USA) in 
a Porsche 911 GT3 fielded by TRG (No. 67). 
Manning the TRG cars (No. 66 and 65) are Em-
manuel Collard (France) and Richard Lietz 
(Austria) as well as Porsche junior Marco Holzer 
(Germany). Wolf Henzler (Germany), reigning 
GT2 champion of the American Le Mans Series 
with Joerg Bergmeister, joins the driver crews of 
two 911 GT3 cars for Farnbacher Loles Racing 
(No. 85 and 87). Porsche junior Martin Raggin-
ger (Austria) takes the wheel of the 911 GT3 for 
Autometrics Motorsports (No. 14). Sascha 
Maassen (Germany) and Patrick Pilet (France) 
compete for Wright Motorsports (No. 33). In the 
GT class, a total of 31 vehicles line up on the 
grid, 17 of which are Porsche 911 GT3. 

Porsche At Daytona 
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Farnbacher Loles at the 2008 Rolex 24 
Photo courtesy Porsche Motorsport 

Porsche DP at Daytona 



PCA Members to Pilot No. 85 for Charity 

Submitted by Jill Beck 

 

     The No. 85 Farnbacher Loles Racing GT3 will be piloted 
by two of our own, PCA members Michael Gomez (Mid-
South Region) and Ron Yarab (Eastern Buckeye Region); 
Wolf Henzler, Porsche factory driver, will be qualifying and 
starting the car.  The No. 85 car will carry the Children's 
Tumor Foundation livery and will be raising money for neu-
rofibromatosis (NF) research.  The PCA logo is proudly 
displayed on the car recognizing the support received from 
four PCA regions from across the country.  Additional infor-
mation on the program can be found at 
www.racing4research.org.  Official photos will be distrib-
uted following the race. 

 

 

 

 

 

 

 

 

 

 

 

FEBRUARY PCA ANNIVERSARIES 

  

35 YEARS  

Douglas Reid 

  

25 YEARS 

Fran Cosentino 

James Hotchkiss 

  

10 YEARS 

Kevin Guarino 

  

5 YEARS 

Robin Bronstein 

Stan Roth 

Michael Weliky 

  

1 YEAR 

Robert Dusel 

David Irish 

 

PCA Members Pilot #85 
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BRUMOS RACING SCORES HISTORIC ROLEX 24 WIN 
WITH PORSCHE RILEY ANDDONOHUE/LAW/GARCIA/
RICE; TRG PORSCHE 911 GT3 CUPS TAKE ONE-TWO 

IN GT  

Submitted by Jill Beck 

     DAYTONA BEACH, Florida – January 25 – On the 40th 
anniversary of his father’s victory at the Rolex 24 Hours at 
Daytona, David Donohue, of Malvern, Penn., drove a grip-
ping last hour of the 2009 sports car classic to pass, and 
then hold off, former Formula 1 champion and NASCAR 
star Juan Pablo Montoya to score an overall win for him 
and his teammates Antonio Garcia (Madrid, Spain), Darren 
Law and Buddy Rice (both Phoenix, Ariz.) in the Brumos 
Porsche Riley prototype at Daytona International Speed-
way. 

     It was the closest finish in the 47-year history of the Ro-
lex 24, with Donohue edging Montoya by 17-hundreths of a 
second.  In fact, with four cars finishing within eight sec-
onds of the leader, this year’s finish will be hard to beat.  
The Brumos Racing team Porsche Riley of Joao Barbosa 
(Porto,Portugal)/Hurley Haywood (Ponte Verda Beach, 
Fla.)/JC France (Daytona Beach, Fla.)/TerryBrocheller 

(Vero Beach, Fla.) finished third after contesting the race 
late into the event. 

     Porsche’s perfect day was completed when the TRG 
Porsche 911 GT3 Cup racer piloted by Andy Lally (Dacula, 
Ga.)/Patrick Long (Bellair, Fla.)/Joerg Bergmeister 
(Langenfeld, Germany)/Justin Marks(Rockland, Calif.)/RJ 
Valentine (Braintree, Mass.) won the GT class of the Rolex 
24 by a lap over TRG Porsche teammates Ted Ballou 
(Corona Del Mar, Calif.)/Emmanuel Collard (Paris, France)/
TimGeorge, Jr. (New York, NY)/Richard Lietz (Ybbsitz, 
Austria)/Spencer Pumpelly (Suwanee, Ga.).  Porsche also 
took third in GT, with the Wright Motorsports Porsche 911 
GT3 Cup car of Sascha Maassen (Aachen, Germany)/
Phillip Martien (Finksburg, Maryland)/Patrick Pilet (Le 
Chesnay,France)/BJ Zacharias (Cincinnati, Ohio). 

     The Brumos Porsche team win was signifi-
cant for many reasons, including: 

- The first overall win for Porsche since 2003 
(The Racer’s Group Porsche 911 GT3 RS), and 
the first overall win for Brumos Racing since 
1978 (Porsche 935). 

- The first win for a Porsche entered in the over-
all class since 1995 (Kremer – Porsche K8). 

- First win for the Porsche 911-based 3.99-liter 
Grand-Am race engine. 

- Brumos Racing’s first Daytona prototype win 
since 2003 (Mont Tremblant) Porsche proto-
types led 500 of the 735 laps. 

     “This was a great team effort, which started 
last winter when we did more than 3,000 hours 
of testing, lots of creative problem-solving by 
the Brumos crew, and hard work by Porsche to 
improveour chances to win races overall,” said 
an elated Donohue, who scored his first overall 
24-hour win. 

     “We were rock-solid when we got here, and 
we never touched the car once it rolled off the 
trailer.  From fastest in practice in the winter test 
to qualifying on the pole for the race, we were 
set for agood event, and my teammates did the 
rest.  This was really great.” said Donohue. 

     The Crown Royal Penske Porsche Riley 
driven by Timo Bernhard (Germany)/Romain 
Dumas (France)/Ryan Briscoe (Australia) led 
much of the early part of the race, including the 
overnight hours, until the transmission broke as 
the sun came up on Sunday.  The Penske Rac-
ing crew replaced the gearbox but lost 15 laps 
in the process, and ended up finishing sixth 
overall. 

     In the GT class, the Farnbacher Loles Rac-
ing Porsche 911 GT3 Cup cars were also fast, 
leading the class for many hours until mechani-
cal ills beset them, especially the #86 Farn-
bacher/Lux/Marsh/Roush racer, which finished 
fifth, and the #87 Henzler/Keen/Werner/
Westbrook Porsche, which finished eighth. 

     TRG team owner Kevin Buckler, who has an 
overall win and a class win at Daytona to his 
credit, said this GT victory was as rewarding as 
his overall victory in 2003. “This effort from all 
the guys at the shop, the drivers, and our part-
ners make this very sweet.  The Porsches ran 
great all weekend, and it was a great win.  It’s 
nice to have people working with you that are 
both talented and personable,” said Buckler. 

Brumos Wins Rolex 24 

Page 18 FEBRUARY 2009 

Brumos Porsche #58 



Jill Beck 

     ATLANTA --- January 29, 2009 --- Porsche will launch 
the fastest, most powerful 911 GT3 to-date at the Geneva 
Motor Show on March 3, 2009. The high performance GT3 
is the latest in the new generation 911 series and carries 
over a wide range of expertise learned from motorsports – 
resulting in superb capabilities both on road and on track. 

 

New Engine 

 

    The 2010 Porsche 911 GT3 raises the performance bar 
thanks to an increase in engine size to 3.8 liters and Vario-
Cam technology now on both the intake and exhaust. The 
naturally aspirated six-cylinder boxer engine develops 435 
bhp, 20 bhp more than its predecessor. 

 

     The new, larger engine offers a significant increase in 
torque at medium engine speeds, which is particularly im-
portant for everyday driving. Track performance is also 
improved; the new GT3 accelerates to 60 mph in 4.0 sec-

onds and reaches a 
top track speed of 194 
mph. 

 

Improved Suspen-

sion 

 

     Driving dynamics 
have also been en-
hanced, and the new 
GT3 offers even better 

grip and stability. Porsche Active Suspension Management 
(PASM) has enabled Porsche’s engineers to make the 
springs and anti-roll bars stiffer, thus ensuring even more 
precise handling in sport mode, while retaining a level of 
comfort suitable for everyday use in normal mode. For the 
first time, the 911 GT3 comes standard with Porsche Sta-
bility Management (PSM), with suspension mapping mirror-
ing that of the GT2. The driver can disengage both stability 
control and traction control in separate steps. 

Refined Aerodynamics 

 

     At high speeds, aerodynamic improvements have in-
creased downforce at both the front and rear, more than 
doubling the effect of the previous GT3. At the same time, 
the new aerodynamics package, with larger vents in the 
front and rear bumpers gives the GT3 a brand-new look, 
accentuated by standard bi-xenon headlights, LED rear 
light clusters and modified air intakes and outlets. 

 

Innovative 
Engine 

Mounts 

 

     The new 
GT3 will be 
available 
with new 
and highly 
innovative 

dynamic engine mounts. Utilizing magnetic fluid, 
these inventive mounts automatically stiffen to 
create a more solid coupling between the en-
gine and chassis when the car is driven ener-
getically. This provides a sporting, rigid assem-
bly on fast bends and winding racetracks yet 
allows for engine isolation and increased com-
fort while driving in everyday traffic. Traction is 
also improved when accelerating from a stand-
still. 

 

Upgraded Brakes 

 

     With driving dynamics and performance at 
an even higher level, the brake system, follow-
ing a long Porsche tradition, has also been en-
hanced accordingly. Brake discs are larger and 
feature an aluminum hub to reduce weight. In-
creased brake ventilation ensures a high level 
of brake power over long periods, and the GT3 
can also be equipped with PCCB ceramic 
brakes, developed specifically for this model. 

 

Creative Front End Lift 

 

     A new lift system for the front axle is also 
available. By utilizing an on-board air compres-
sor, the front of the car can be raised for steep 
driveways or inclines. The touch of a button 
raises the front ride height by 30 mm, or 1.18 
inches and at speeds up to approximately 30 
mph. New, lighter GT3 specific center lock 
wheels and ultra-high performance tires round 
out the functional and visual enhancement of 
the GT3. 

 

     The 2010 Porsche 911 GT3 will be available 
in the fall of 2009, MSRP $112,200 US.  

Next Generation 911 GT3 
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Next Gen 911 GT3 



Traveling in Time 
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Traveling in Time Through The History of Por-

sche 

Submitted by 

Jill Beck 

New Museum in Stuttgart-Zuffenhausen Opens to the 

Public 

     STUTTGART, GERMANY/ATLANTA – January 22, 
2009 – One of the greatest and most spectacular building 
projects in the history of Dr. Ing. h.c. F. Porsche AG was 
completed in December 2008: the new Porsche Museum in 
Stuttgart-Zuffenhausen. Located directly in the very heart of 
this unique sports car company so rich in tradition, the Mu-
seum serves to present the fascinating thrill and diversity of 
the Porsche brand to visitors from all over the world. 

     More than 80 cars are on display in the 5,600 square 
meters (60,250 square feet) Exhibition Area styled and 
designed futuristically by the Viennese architects Delugan 
Meissl, ranging from the legendary wheel hub motor of the 
Lohner-Porsche, the world’s first hybrid automobile built as 
far back as in 1900, all the way to the latest generation of 
the Porsche 911. 

     No less than 170 architects from all over Europe applied 
for the project before the architects of the Delugan Meissl 
office won the tender in February 2005. Construction work 
at Porsche - platz in Zuffenhausen started just half a year 
later and in November 2007 the body of the Exhibition 
Building was lowered on to three concrete cores, the first 
exhibits moving into the Exhibition Area not even one year 
later. On December 8, 2008, finally, the Museum was 
handed over to Porsche exactly on time. 

     Porsche expects more than 200,000 visitors to the Mu-
seum each year, so-called Theme Islands and numerous 
small exhibits seeking to present the “Porsche Idea” in all 
its complexity. 

     Apart from the exhibition itself, the historical archives 
and the “transparent” workshop for historical cars, the Mu-
seum offers a wide range of catering services complete 
with a coffee bar, a bistro and an exclusive restaurant, as 
well as generous conference areas finished mainly in white, 
the fundamental color of the Museum. 

     The new Porsche Museum is also available as an event 
location for other purposes, for example for conferences, 
film screenings or concerts, quite independently of the 
usual exhibition activities. 

     The new building at Porscheplatz is located at a very 
important place in the history of German automobile pro-
duction, since this is where the Porsche Design Office 
moved to from downtown Stuttgart to Plant 1 in Zuffen-
hausen back in 1938. In the same year the forerunners of 
the VW Beetle saw the light of day precisely here at this 
location, followed by the Type 64 Porsche as the ancestor 

of all Porsche sports cars, the legendary Berlin-
Rome car, in 1939. 

     Sports cars proudly bearing the now world-
famous Porsche logo have been built here in 
Zuffenhausen ever since 1950. 

The exhibition concept 

     The actual Exhibition Area is made up of a 
daring steel structure resting on just three con-
crete cores and appearing to hover in space, 
covering a span of up to 60 meters or almost 
200 feet. Inside the Museum Porsche’s histori-
cal cars and some 200 additional exhibits are 
grouped together in a carefully planned and 

highly at-
tractive 
arrange-
ment. 

     The 
visitor is 
guided 
through the 
Museum by 
the history 
of Porsche 
products, 
conveying 

the Porsche Idea through characteristic features 
such as “fast”, “light”, “clever”, “powerful”, 
“intense” and “consistent.” 

     Proceeding from precisely this fundamental 
philosophy, Porsche to this date has created 
trendsetting technical solutions for elementary 
challenges in automobile production. Just how 
consistently and convincingly the Porsche Idea 
has been conveyed into reality also follows from 
the development projects carried out by Por-
sche on behalf of other companies, Porsche 
Engineering, the subsidiary responsible for such 
projects, taking on a firm place in the Museum 
through selected examples of its work. 

     The exhibition concept of the new Porsche 
Museum was developed by the specialists of 
the Stuttgart HG Merz architects’ office in coop-
eration with Professor Gottfried Korff, a special-
ist on museology at Tübingen University not far 
from Stuttgart. Through their concept the crea-
tors of the Museum seek “to present issues of 
great significance to the Company and, at the 
same time, to document the long history of Por-
sche in its products.” 

 

Continued on the next page 

Part of the collection 
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Traveling in Time Through The History of Por-

sche Continued 

     The Event Level moves on directly to a generous roof 
terrace. This spectacular location out in the open is re-
served for special highlights such as car launches or par-
ticular presentations benefiting from the large dimensions 
and impressive space available. 

Spectacular architecture: the “hovering” Museum 

     Ingenious ideas, fascinating technology and legendary 
cars certainly deserve an appropriate setting offered in 
perfection by the architecture of Porsche’s new Museum. 
And one thing is for sure: the building designed by Delugan 
Meissl is a genuine eye-catcher. Resting on just three V-
shaped pillars, the dominant main body of the Museum 
appears to hover high above the ground like a monolith. 
This is the venue of the actual Exhibition, the Christophorus 
Restaurant and the Event Area with its roof terrace. 

     Indeed, this interaction of product history, the arrange-
ment of specific themes and the Porsche Idea provides a 
perfect trinity of highlights borne out, for example, by the 
Porsche 356 America Roadster built in the early ’50s. 
Weighing less than 600 kg or 1,323 lb in road trim, this is 
indeed the ideal testimony to the concept of lightweight 
engineering. At the same time the Targa Florio theme un-
derlines Porsche’s outstanding achievements again in light-
weight engineering, combined with the success of Por-
sche’s extra-light racing cars also highlighted by the plastic 
body of the Porsche 908 race car. 

     In addition to all this, the interactive mediatheque, mi-
cro-cinemas and mobile audio-guides offer the visitor sup-
plementary in-depth information. 

From the exhibition straight to the road: the “Museum 

on Wheels” 

     Porsche cars do not 
grow old. Instead, they 
become classics still 
suited in every respect 
for road use. Indeed, 
this is one of the se-
crets behind the suc-
cess of the brand, 
which is also why the 
exhibits proudly pre-
sented in the Porsche 
Museum are always on 
the move, nearly all of 

the vehicles exhibited being entered regularly in historical 
races and drive events as Porsche’s “Museum on Wheels”. 

     In 2009, for example, the 550 A Spyder will be making 
an appearance in the Italian Mille Miglia and the 356 Car-
rera Abarth GTL will be entering the Classic Adelaide in 
Australia. So instead of a conventional, static exhibition, the 

visitor is able to enjoy a constantly changing 
succession of cars with rarities re-arranged time 
and again. 

Unique: the “transparent” Museum Work-

shop and the Porsche Archives 

     Porsche lives out its history – and customers 
live out Porsche’s history too. To ensure the 
highest level of care and maintenance for the 
brand’s historical cars, Porsche has established 
a special Museum Workshop where private 
customers are also able to have their classic 
cars restored. The visitor, in turn, has the oppor-
tunity to watch Porsche’s master mechanics 
and specialists working on all kinds of classic 
Porsches. For before the visitor even enters the 
exhibition, he will pass by the glass partition to 
the Museum Workshop, enjoying a truly unique 
experience of transparency offered the world 
over in this way only by the new Porsche Mu-
seum. 

     The historical Porsche Archives with all its 
treasures has also moved to the new Museum 
and is partly in sight through glass walls from 
the lobby. After registering in advance, special-
ists and enthusiasts are able to visit the ar-
chives for their research on the history of Por-
sche. 

The Porsche Museum experience: the Cater-

ing and Event Area 

     Apart from the Museum shop, the coffee bar 
and the bistro, the new Porsche Museum offers 
two further highlights – the exclusive Christo-
phorus Restaurant and a special Event Area. 
Visitors reach the restaurant through a separate 
entrance and may therefore enjoy all the culi-
nary delights and amenities also after the Mu-
seum’s opening hours. 

     Looking out of the guest area, visitors enjoy 
a truly symbolic view, admiring not only the cars 
in the Exhibition Area but also Porscheplatz and 
the Porsche Plant itself to be seen clearly 
through the glass facade. 

     This interaction of past and future clearly 
underlines the pledge of the Company to its 
roots. The third floor offers ample space for 
events of all kinds and size, providing an ideal 
setting for meetings, seminars, conferences, 
lectures, concerts and film presentations. This 
area is indeed highly flexible in its use, mobile 
partitions serving to adjust the Event Area to the 
number of guests. 

Continued on the next Page 

The new museum 
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Traveling in Time Through The History of Por-

sche Continued 

     The basic building structure beneath the monolith 
houses the Lobby, the Museum Workshop and the Ar-
chives, the bistro and coffee bar as well as the Museum 
shop. The two bodies of the building are connected by a 
partly glazed, dynamically angled stairwell and a lift. A dou-
ble-level underground garage with some 260 parking 
spaces, finally, offers visitors appropriate convenience in 
parking their car. 

The monolith and the basic building structure stand out 
from every perspective through their polygonous, avant 
garde shapes as well as their various structures and win-
dow areas differing consistently in their geometry. The 
glazed front side of the Museum measuring 23 meters or 
75 feet in height and proudly presenting the name 
“Porsche” faces to the north, proudly welcoming visitors 
and passers-by driving into town in their car. Hence, the 
architects have succeeded on the one hand in creating an 
absolutely outstanding highlight ranking unique in its envi-
ronment and, on the other hand, in generating a well-
balanced overall impression. 

“The new Porsche Museum creates a unique experience in 
space appropriately reflecting the self-confident attitude 
and the supreme standard of the Company through its ar-
chitecture and at the same time bearing out all of Porsche’s 
dynamic character. Knowledge, credibility and a deter-
mined stance are just as much part of the Museum’s phi-
losophy as courage, enthusiasm, power and independ-
ence. Every idea is seen as an opportunity to openly ac-
cept new challenges, to venture forward to the very limit, 
and at the same time to remain faithful to oneself. All this is 
to be reflected by this Museum”. 

This is how the architects at Delugan Meissl express their 
dedication to the new Porsche Museum in Stuttgart. For it 
was this office from Vienna which in early 2005 won the 
architects’ contest for the development and construction of 
the new Porsche Museum in all its glory. 

Welcoming the visitor as a true guest: generosity is 

seductive 

The Porsche Museum welcomes the visitor with a gener-
ous gesture, the monolith opening up between the lower 
level and the street level to the generous height of 10 me-
ters or almost 33 feet to enhance the broad open space of 
the area in front of the Museum. Having passed through 
the main entrance, the visitor will come to the Lobby lead-
ing on to the bistro “New Porsche Museum • Traveling in 
Time” through the History of Porsche 5 and coffee bar as 
well as the Museum shop, the cloakroom and cash regis-
ters. The rising design of the roof on the basic building 
structure provides ample space opposite the entrance for a 
second floor where the reading hall of the Archives is 
clearly in sight. 

Moving up an escalator, the visitor enters the Exhibition 
Area in the upper part of the building covering an area of 

approximately 5,600 square meters or 53,800 
square feet. Now he can decide whether to start 
his tour of the Museum in chronological order 
with the history of the Company prior to 1948 or 
whether he would like to move on directly to the 
main exhibition area a few steps higher, follow-
ing the likewise chronological presentation of 
the Company’s history after 1948. 

About Porsche Cars North America, Inc. 

Porsche Cars North America, Inc. (PCNA), 
based in Atlanta, Ga., is the exclusive importer 
of Porsche sports cars and sport utility vehicles 
for the United States. It is a wholly owned, indi-
rect subsidiary of Dr. Ing.h.c. F. Porsche AG. 
PCNA employs approximately 180 people who 
provide Porsche vehicles, parts, service, mar-
keting and training for its 201 dealers. The deal-
ers, in turn, provide Porsche owners with best-
in-class service. Throughout its 60-year history, 
Porsche has developed numerous technologies 
that have advanced vehicle performance, im-
proved safety and spurred environmental inno-
vations within the automotive industry. The 
company continues to celebrate its heritage by 
adding to its long list of motorsports victories 
dating back to its first 24 Hours of Le Mans 
class win in 1951. Today, with more than 
28,000 victories, Porsche is recognized as the 
world's most successful marque in sports car 
racing. PCNA, which imports the iconic 911 
series, the Boxster and Cayman sports cars and 
Cayenne sport utility vehicles for the U.S., 
strives to maintain a standard of excellence, 
commitment and distinction synonymous with its 
brand.  

 

 

 

 

 

 

 

 

 

 

79th Texas Legislature: 

It is unlawful to hunt attorneys within 100 yards 
of BMW, Mercedes or Porsche dealerships, 
except on Wednesday afternoon. 

 

Models anyone? 



REPRINTED IN IT’S ENTIRETY 

Put on your rain tires – and drive! 

Luis. A. Martinez 

     Watkins Glen International Raceway, Labor Day Weekend, 2008 - The world of sports car racers is di-

vided into two camps – those who drive in the rain, and those who won’t.  Those who won’t drive in the rain will 

say that it’s dangerous, it’s crazy, or that they’ve already had an accident in the rain so they won’t try it again.   

I’m writing this section as a metaphor for realities in life – because the sun is not always shining; the track is not 

always dry; the temperature is not always 75 F.  As a driver, you can’t always count on using your racing slicks 

(sticky racing tires without tread) to race in dry, sunny weather.  In life we have cloudy days, windy days, fog, 

sleet, hail, snow, hurricanes, etc.  So my approach to sports car racing – and to life - is to try something differ-

ent, learn new skills, stretch my boundaries, and make informed decisions in areas outside my comfort zone. 

Among sports car racers I’m in the minority because I’ve never missed a run group or driving session just be-

cause it’s raining.  In fact, as a result of my experience in the rain, many of my racing students have come back 

to me over the years to ask me to jump in their cars, ride with them and give them driving tips.  They call me Mr. 

Smooth Martínez, a reference to my driving style that is silky smooth, not hurried - going stinkin’ fast while mak-

ing it look easy and comfortable.  It’s a driving style that I’ve honed and finessed over 16 years of track time. 

Where did I develop that driving style? 

     Driving in the rain. 

     During Labor Day weekend I was instructing for Ferrari at Watkins Glen Raceway, in upstate New York.  

Early that Friday morning it was raining, a steady drizzle, with occasional bursts.  When they gave the go ahead 

for Red Run Group to go out on the track, I suited up, drove out of the pits, onto the main track and up The 

Esses (the uphill, high speed curves).  As I made my way around the track in the rain (wipers going…) - I made 

eye contact with every flagger at every flag station.  Those men and women are watching every move I make, 

and they can save me from a bad situation with their expert flagging experience.  Lap after lap (wipers going…), 

I incremented speeds in certain sections, driving the car “off line”, around standing water puddles, because the 

normal racing line looked too slick or had running water.  I had done five laps (wipers going…), in my bright red 

Porsche 911.  Incrementing speeds where I could, I was going up to 100 mph at the short stretch coming up 

from Turn 7 to Turn 8.  In the front straight, I was shifting up to 4th gear and running up to 110mph.  Going down 

the back straight I was hitting consistently 120mph (wipers going…) in the rain.  My driving was a picture of 

exquisite concentration and silky smooth inputs – acceleration / deceleration, transition from right to left, in soft, 

subtle, maneuvers; my hands hardly moved, my pedal work was pillow soft – to prevent upsetting the chassis, 

keeping the car moving swiftly but safely.   

Continued on the next Page 
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     After the chicane, racing downhill and turning right into “The Chute”, then left into “The Laces” (an altitude 

drop of 11 stories), I braked for the very tight right hander, known as The Toe of the Boot, which ironically is the 

slowest point on the track.  Having completed my braking, heel-and-toe and downshifting to third gear, I cleared 

the apex on my right and slowly applied gas to go up the hill.  But it must have been too much gas where the 

rain water drained from left to right; the track condition had changed since my previous lap.  The back end of 

my car came to my left, I steered left to catch it, then it swung right, and I countered, then it swung wildly left 

again and turned me completely around so I was going up the hill backwards!  Both feet in (on clutch and 

brake) I was all locked up sliding backwards – uphill.  In what appears like a slow motion movie, I was looking 

out my left (driver’s side) window at the blue steel wall going by, only a few feet from my door handle.  The front 

left tire then touched the grassy edge, lost all traction, whacked the Armco with the front left fender and then 

bounced back to hit the left rear corner.  My car quickly came to rest on the grass, facing downhill.  I found my-

self looking down the hill (wipers going…) at the flagging station I had just passed, about 50 yards away.  I 

stretched out my arms, like a big T, to signal to the flagger: “I’m okay.  Send the Tow Truck”. 

     The left front fender was bashed and the left tail light was broken, but my car was drivable, so I drove it up 

onto my trailer and towed it home. The next morning I drove my Jeep back to the track to be there among the 

drivers and Ferraris, and help with on-track instruction.  Chatting up the racers on Saturday and Sunday, I 

found the racing camp is still divided.  There are those who insist that I was a fool to go out in the rain.  But it 

was my first shunt at the track after driving for 16 years, and there were others who said, with a grin, “You’ve 

graduated!” to the society of those who have crashed at the track.   

Despite the controversy, I’m a firm believer that you become a better driver – in the rain. 

By the way, there were several Ferraris that crashed that weekend at the Glen.  All those other accidents hap-

pened under perfect track conditions and sunny skies - except one (wipers going…). 

     What’s the lesson here?  What does this have to do with career decisions?  Each of us, in a free nation such 

as we enjoy, have a multitude of opportunities in our career choices.  Using discernment to make reasoned 

judgments among the opportunities is critical.  Making informed decisions is vital.  But once in a while, you just 

gotta put on your rain tires – and drive! 

 

“If you don’t walk back to the pits with the steering wheel in your hand once in a while, you ain’t really trying.” 

Mario Andretti, World Champion in Formula One, Sports Cars, Indianapolis and all imaginable types of auto 

racing 
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Picture Page 

Tom Lyons in the Esses 
Photo by Babs Lyons 

Tom Lyons heading into the boot 
Photo by Babs Lyons 
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Famous Race Tracks Word Search 

Answers to the puzzle are on pages 62 & 63 of the 
February Issue of PANORAMA. 



So, if you gonna dream, dream 
big. 

 

Bill Schicker found a seat in a 
GT. 

 

Look at that smile.  Jane must 
have had to pry him out of there 
with a crow bar. 

N E W S L E T T E R    O F    T H E   N I A G A R A    R E G I O N    P O R S C H E   

C L U B   O F    A M E R I C A 

Drive it like you stole it !! 

www.niagarapca.com 

Please support the businesses that 

support us: 

• John Holtz Porsche 

• Autoplace Porsche 

• Eksten Autoworks 

• Hawthorne’s 

• Rose Garden 

• Seneca Lodge 

• T-Shirt Express 

• Towne Mini 

 


